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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for Colorado’s domestic tourism
business in 2021.

Base: 2021 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Colorado, the following sample was achieved in 2021:

R

Overnight Base Size Day Base Size

5,840 2,181

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Size of the Colorado Travel Market

Base: 2021 Person-Trips

Total Size of Colorado 2021 Domestic Travel Market Total Expenditures for Colorado 2021 Domestic Travel Market

Total Person-Trips Total Spending
84.2 Million $ 21.1 Billion

| +13.6%vs 2020 | | +27.3%vs2020 |

| 34%vs2019 | | +22%vs 2019 |

| Day u Day

57% 47.9 Million 19% $4.1 Billion
. .
m Overnight m Overnight
43% 36.3 Million 81% $17.0 Billion
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Size and Structure of Colorado’s Travel Market

Base: Overnight Person-Trips

Overnight Trips to Colorado

- 1994 to 2021
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Size and Structure of Colorado’s Travel Market
Base: Overnight Leisure Person-Trips

Overnight Leisure Trips to Colorado
- 1992 to 2021
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Size and Structure of Colorado’s Travel Market
Base: Overnight Leisure Person-Trips

Structure of Colorado’s Overnight

40 - Leisure Travel Market
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Size and Structure of Colorado’s Travel Market

Base: Overnight Business Person-Trips

Overnight Business Trips to Colorado
- 1994 to 2021
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Size and Structure of Colorado’s Travel Market

Base: Overnight Touring Person-Trips

Overnight Touring Trips to Colorado
- 1992 to 2021
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Size and Structure of Colorado’s Travel Market

Base: Overnight Outdoor Person-Trips

Millions of Trips

N
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- 1992 to 2021
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Size and Structure of Colorado’s Travel Market

Base: Overnight Business-Leisure Person-Trips

Overnight Business-Leisure Trips to Colorado
- 1992 to 2021
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Base: Overnight Special Event Person-Trips

Size and Structure of Colorado’s Travel Market

Overnight Special Event Trips to Colorado
- 1992 to 2021
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Size and Structure of Colorado’s Travel Market
Base: Overnight Resort Person-Trips

Overnight Resort Trips to Colorado

- 1992 to 2021
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Size and Structure of Colorado’s Travel Market

Base: Overnight City Person-Trips

Overnight City Trips to Colorado

- 1992 to 2021
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Size and Structure of Colorado’s Travel Market

14

Millions of Trips

N

—

Overnight Casino Trips to Colorado
- 1994 to 2021
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Size and Structure of Colorado’s Travel Market

Base: Day Person-Trips

Day Trips To/Within Colorado
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Travel and Tourism Spending in Colorado

Base: 2021 Person-Trips

Total Travel Spending in Colorado in 2021
Overall Total = $21.1 Billion

Total Overnight = $17.0 Billion Total Day = $4.1 Billion
= Other Colorado Regions = Denver = Other Colorado Regions = Denver

16 Lengwoods




Travel and Tourism Spending in Colorado

Base: Overnight Person-Trips

Total Travel Spending in Colorado
- Overnight Visitors
2020 Total= $13.1 Billion 2021 Total= $17.0 Billion

Total Spending Up 30%

= Colorado Residents ($2.3 Billion) = Colorado Residents ($2.7 Billion)
= Out-of-State Visitors ($10.8 Billion) = Qut-of-State Visitors ($14.3 Billion)
17 Lengwoods




Travel and Tourism Spending in Colorado

Base: Day Person-Trips

Total Travel Spending in Colorado
- Day Visitors

2020 Total= $3.4 Billion 2021 Total= $4.1 Billion
Total Spending Up 18%

OO0

= Colorado Residents ($1.4 Billion) = Colorado Residents ($1.6 Billion)
= Qut-of-State Visitors ($2.0 Billion) = Qut-of-State Visitors ($2.4 Billion)

18 Lengwoods




Travel and Tourism Spending in Colorado
Base: 2021 Overnight Person-Trips

Overnight Travel Spending in 2021 by Sector
- Denver vs. Other Colorado Regions

$4,000 -
$3,074

$3,000 -
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’ 2
S 52,303 §2,182
Q
5 $1,535 $1,572
=
974
$1,000 - S
$700
$497
$0 -
Accommodation Food/Beverage Transportation Retail Recreation
= Denver m Other Colorado Regions
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Base: Overnight Person-Trips

Travel and Tourism Spending in Colorado

Colorado Expenditure Tracking
- Overnight Visitors
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Base: Overnight Person-Trips

Travel and Tourism Spending in Colorado

Colorado Expenditure Tracking
- Overnight Visitors
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Base: Overnight Person-Trips

Travel and Tourism Spending in Colorado

Colorado Expenditure Tracking
- Overnight Visitors
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Base: Overnight Person-Trips

Travel and Tourism Spending in Colorado

Actual Travel Expenditures on Overnight Trips

- 1992 to 2021
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Travel and Tourism Spending in Colorado

Base: Day Person-Trips

(V)
Expenditures on Day Trips 18%
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Size and Structure of Colorado's Domestic Travel Market

Base: 2021 Overnight Person-Trips

Overnight Trips to Colorado Past Visitation to Colorado

50

40

of overnight travelers to Colorado
are repeat visitors

81%

30

Millions

20
of overnight travelers to Colorado
had visited before in the past 12
months

58%

10

2019
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Colorado’s Overnight Trip Expenditures

Base: 2021 Overnight Person-Trips

Domestic Overnight Expenditures - by Sector

vs. last year
- m Lodging 27% $4,608 Million +25.8%
Total Spending ’
- : N - 38.4%
$ 17023 BI"lon m Transportation at Destination 24% $4,125 Million +
m Restaurant Food & Beverage 20 $3,338 Million +24.6%
[+29.7% vs. last year ’
m Retail Purchase 13% $2,272 Million +30.5%
m Recreation/Entertainment 16% $2,679 Million +30.2%
Average Per Person Expenditures on Domestic Overnight Trips - by Sector
(Average Per Person: $ 469]
[ Last year: $426 ] Average Per Person:
$150
$127 Leisure $451
O $114
$100 $92 Business $631
$74
$63
. .
50 Lodging Transportation Restaurant Recreation/ Retail ‘
at Destination food & Sightseeing/ Purchase Lengwoods
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Colorado’'s Overnight Trip Characteristics

Main Purpose of Trip

34%

Visiting friends/ relatives

14%
Touring ﬂ

12% 2%
Outdoors Conference/
Convention
7%
City trip °
° N (]
7% [ ]
Special event 3%,
Other business trip
4%
Casino
Ski/Snowboarding J
4%
30
% Business-Leisure
Resort

Visiting friends/ relatives

Main Purpose of Leisure Trip

l Colorado M U.S. Norm

. _ 14%
ToUNS N 11
(o]

ouionr, N

| I
Special event - 6%

i <o

Casino - 59,
o

Ski/Snowboarding I .

M
Resort - 5%

0% 10% 20% 30%

Base: 2021 Overnight Person-Trips

34%

40%

42%

50%
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Structure of the U.S. and Colorado Overnight Travel Market

Base: 2021 Overnight Person-Trips

2021 U.S. Overnight Trips 2021 Colorado Overnight Trips

Visitor Volumes

By Segment
| Visiting friends/relatives 42% B Visiting friends/relatives 34%
B Marketable 48% B Marketable 57%
[ | Business 6% B Business 5%
| Business-leisure 4% B Business-leisure 4%




Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

State Origin Of Trip

Colorado 21%

California 10%

Texas 9%
Florida 7%
New York 4%

Season of Trip

Jan - Mar Apr - Jun Total Overnight Person-Trips
22% 24%
Jul - Sep Oct - Dec
30% 24%
\ J

D

Denver, CO

Los Angeles, CA

Colorado Springs-Pueblo, CO

New York, NY

Dallas-Ft. Worth, TX

MA Origin Of Trip

14%

6%

5%

5%

3%

0% 2.5% 5% 7.5% 10% 12.5% 15%
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Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Colorado

B Colorado B U.S. Norm
1 night 35%

2 nights 23%

N —_
N
N
X

N

03

>

21%

e, 2196
3-4 nights

5-6 nights 1%

of each trip was
73%  spent within the

7+ n|ghts 10% destination
0% 5% 10% 15% 20% 25% 30% 0% 5% 10% 15% 20% 25% 30% 35% 40%
Colorado U.S. Norm Average number Average last
of nights year
4.6 3.9
Average Nights Average Nights 3.4 3.7
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Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone
B Adults W Children B Colorado M U.S. Norm
Colorado I -
Just myself / traveled alone
’ . . Total
w w 0% 5% 10% 15% 20% 25%
Composition of Immediate Travel Party

0] 1 2 3 4 5 6

Average number of people l Colorado M U.S. Norm

Spouse/partner | o 2/
U.S. Norm
Child(ren) | 1.

. I 19
Friend(s) pmmmm— 15%

Total
0,
29 Parent(s) [N 5% '
- Other relative(s) -21/:1%
4%
0 1 2 3 4

Business associate(s) = 5%
0% 10% 20% 30% 40% 50% 60% 70%

Average number of people
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Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm

l Colorado B U.S. Norm

Y 5%

oW Uk |
55%
29%
- ot
21% 15%
Rental car - I o

Online Taxi Service _ 16%

P~ 0 1%
Online taxi service o e - 18% ’ 17%

Camper, RV N 11%

i) 17% 10% I, 7
Camper / RV Q ¢ Motorcycle D 1% ’
- 5 9% [ 7
Taxi cab = - 16% ’ Train e 10% )
o 8% I 7
, Bl > Plane. I 12
I 6
Train - 12% 8% Bus _ 1%
. I 4o
= I o Texi Cab | 12%
Motorcycl
sermee Bioycle N
) . 89% 5% I o
Ship / boat I

Ship/Boat I s

. . L@'ngwoods
Question updated in 2020 T




Colorado: Pre-Trip

Base: 2021 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

l Colorado M U.S. Norm
e 9%
b
’ 1 month or less 24% 30%

. I 5%
An airline/commercial carrier
N 0%

I 2 months 16°% 15°%

M J@ 35 morihs 22 1o

I 3%
Silidadidtiad
(o]

I ot monte o e
I

I, More than 1 year in . 0
I 5o advance o o

A visitors™ bureau/government _ 1%
tourism office _ 6% Did not plan anything

I, 0 i advance
0
Television program/advertising on TV _ 69
(o]

. I 0%
Social Media
. Ex

0% 5% 10% 15% 20% Lengwoods

Colorado U.S. Norm

Advice from relatives or friends

Auto club/AAA

Travel guide/other books

12% 17%




Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Person-Trips

Method of Booking Accommodations

B Colorado M U.S. Norm

Colorado U.S. Norm
N 259%
bkl ——————————_________pU
ﬂﬁﬂ Hotel 39% 38%
. . | 2%
dhtidetaid @
| N - R woe 18% 13%
-
Travel agent/company I 15 @ Home of friends /
. :
16% YD relatives 16% 19%
189
(]
ﬂj‘ Bed & breakfast 15% 8%
Short term rental websites * 19%
Visitors' bureau/government tourism r 14% $ C:r’;pground IRV 12% 6%
office 7% p
. . [ -0
Travel/ski show or exhibition I s Resort hotel 12% 12%
I 2
Destination websites _
7%
/\E }?:;:tc:nl';onrtne / condo 1% 6%
Voice activated search (e.g. Siri, I
Alexa) I 2%
0% 5% 10% 15% 20% 25% 30%
Lengwoods




Colorado: During Trip

Activity Groupings

Entertainment Activities

k- o0 o Tk

U.S. Norm: 48% U.S. Norm: 55%

Outdoor Activities

Cultural Activities

TN 42%

S
]
U.S. Norm: 29%

Business Activities

@
'\\'v‘y‘ 33% w 26%

U.S. Norm: 24% U.S. Norm: 18%

Sporting Activities

Base: 2021 Overnight Person-Trips

Activities and Experiences (Top 10)

Colorado U.S. Norm

Shopping 20% 22%
Sightseeing 20% 16%
Attending celebration 17% 13%

Landmark/historic site 15% 1%

Hiking/backpacking 14% (-3.8 points vs 2020] 7%

Museum 13% 10%
Busines_s 1 3% 8%
convention/conference

Bar/nightclub 13% 1%

National/state park 12% 7%

Convention for personal 12% A
interest




Colorado: During Trip

Base: 2021 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Colorado U.S. Norm Colorado U.S. Norm
E Convenience/grocery 49% 42% Unique/local food 40% 40%

00 shopping

00 \ . .
o o . . Food delivery service
o 0 [\ 0 0
r(ﬁ'] Souvenir shopping 49% 39% (UberEATS, DoorDash, etc.) 27% 21%
o
[m QOutlet/mall shopping 45% 47% Street food/food trucks 25% 21%
esal | gfsi’:;‘) stores (Walmart, 40% 33% Fine/upscale dining 24% 22%
Boutique shopping 31% 28% Picnicking 20% 14%
Antiquing 22% 13% Gastropubs 16% 10%
Base: 2021 Overnight Person-Trips that included Shopping
Lengwoods




Colorado: During Trip

Base: 2021 Overnight Person-Trips

% Very Satisfied with Trip

55%

Sightseeing/attractions

54%

Quality of food

Quality of accommodations 53%

69%
of overnight travelers were Is

very satisfied with their overall
trip experience

53%

-

Friendliness of people

Cleanliness 53%

Safety/security 2%

Music/nightlife/entertainment 46%

Value for money 45%

Public transportation

44%

W 8 GG

0% 10% 20% 30% 40% 50% 60Y%

. . Lm’ngwoods
Question updated in 2020 .




Demographic Profile of Overnight Colorado Visitors

Base: 2021 Overnight Person-Trips

Gender Age
B 18-24 W 25-34 W 35-44 W 45-54 B55-64 W65+

Colorado —_—
Average Age
J

U.S. Norm —_—
Average Age

12% 22% 22% 18% 13% 13%
43.7

U.S. Norm
48%

U.S. Norm
52%

Marital Status
B Colorado M U.S. Norm

® ® \arried / with _
ﬂ‘ pariner |8
0

B ool jrever I -
* married

I I L EX

13%
14%

® @ Divorced/ widowed /
i"* separated

Lengwoods




Demographic Profile of Overnight Colorado Visitors

Base: 2021 Overnight Person-Trips

Education Employment
l Colorado W U.S. Norm B Full time / self-employed M Part time B Not employed / retired / other
S.N
I Colorado oS e

Pt Crad e N 20%

College Graduat I
Machidianid = fa

S toce NN 5
ome CoTe0° I <

High school or less/ NN -

Other | 239
0% 10% 20% 30% 40%
Household Income Race Hispanic Background
100% 41% 19% 16% 16% 8% B White B African-American B Other
Colorado U.S. Norm
75% 23%
100% 100%
18%
50% 4% 78%
N
—
5% —
N —
N—— —-— — — . 50% 50%
n T T = =
$50 - $75 - $100 -
<$4909K oo $99.0K 1490k  VISOK* 16% 16% 15% o
. . . “-A’ Colorado U.S. Norm
usNom | 41% | [ 20% | [ 5% | [ 17% | [ 8% | 0% 0%
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Demographic Profile of Overnight Colorado Visitors

Base: 2021 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm o 21% 32% 19% [ 15% | 3%

Children in Household

Colorado U.S. Norm
B No children under 18 47% Bl No children under 18 50%
B Any13-17 24% M Any 13-17 22%
I I B Any6-12 33% M Any 6-12 29%
l . B Any child under 6 23% . I . M Any child under 6 20%

L@‘ngwoods
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Size and Structure of Colorado's Domestic Travel Market

Base: 2021 Day Person-Trips

Millions

60

50

40

30

20

10

2019

Day Trips to Colorado

2020
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Colorado’s Day Trip Expenditures

Base: 2021 Day Person-Trips

Domestic Day Expenditures - by Sector

vs. last year
Total Spending B Transportation at Destination 21% $833 Million +17.9%
$ 4.050 Billion m Restaurant Food & Beverage 349 $1,380 Million +18.1%
[*17-9% vs. last year ’ m Retail Purchase 25% $1,000 Million +11.5%
m Recreation/Entertainment 21% $836 Million +26.1%
Average Per Person Expenditures on Domestic Day Trips - by Sector
(Average Per Person: $ 84 }
Last : 79
540 [ astyear: $ ]
$30 $29
$21
$20 $17 $17
B . .
50 Restaurant Retail Recreation/ Transportation .
food & Purchase Sightseeing/ at Destination Lengwoods
beverage Entertainment




Colorado's Day Trip Characteristics

Base: 2021 Day Person-Trips

A
P
iz
&8
W

Main Purpose of Trip

23%

Visiting friends/ relatives

15%

Touring

13%

Outdoors

12%
City trip

7%

Special event

6%
Shopping

4%

Casino

3%
Theme park

Main Purpose of Leisure Trip

l Colorado M U.S. Norm

o . N, 23
Visiting friends/ relatives
I — 4

15%

- | Tourng R 12

1% | BEEZ
Outdoors | o
Conference/ ’
Convention
I -
iy e S
®
-y . I -
[ Special event - 6,
3%
Other business tri . - 6%
p i — ¢
T Casino - 4
"
— 5%
g |

4% I <

Business-Leisure
0% 5% 10% 15% 20% 25% 30% 35%

40%
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Structure of the U.S. and Colorado Day Travel Market

Base: 2021 Day Person-Trips

2021 U.S. Day Trips 2021 Colorado Day Trips

Visitor Volumes

By Segment
| Visiting friends/relatives 34% B Visiting friends/relatives 23%
B Marketable 58% B Marketable 69%
[ | Business 5% B Business 4%
[ | Business-leisure 3% B Business-leisure 4%




Colorado's Day Trip Characteristics

Base: 2021 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Colorado 40%

. . Denver, CO 28%
California 7%
Texas 6%
Florida 6%
Colorado Springs-Pueblo, CO 10%
New York 4%

New York, NY 4%

Season of Trip

Jan - Mar Apr - Jun Total Day Person-Trips Los Angeles, CA 4%
25% 24%
Jul - Sep Oct - Dec 0% 5% 10%  15%  20%  25% 30%
26% 25%
. J

Longwoods




Colorado's Day Trip Characteristics

Base: 2021 Day Person-Trips

Size of Travel Party Percent Who Traveled Alone

N Adults B Children l Colorado M U.S. Norm

Just myself / traveled alone
Total

0% 5% 10% 15% 20% 25%
2.6
¢} 1 2 3 4

Colorado

Composition of Immediate Travel Party

Average number of people l Colorado M U.S. Norm

Spouse/partner | o] 00,
U.S. Norm
Child(ren) | o,

I (9%
Parent(s) mmmm—12%

O O (
Total
2.6 Friend(s) [ 14,
" Other relative(s) -1%%
0 1 2 3 4

- 0,
Business associate(s) gy 332,/"

0% 10% 20% 30% 40% 50% 60% 70%

Average number of people

Lengwoods




Colorado: During Trip

Base: 2021 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Colorado U.S. Norm

: . ]
Outdoor Activities Entertainment Activities el 16% 19%

@
/4\&?\ 48% ﬁ 49% Sightseeing 12% 1%
e

U.S. Norm: 36% U.S. Norm: 48% . Hiking/backpacking 11% [_4_7 points vs 2020] 5%

Attending celebration 10% 10%
Cultural Activities

11X 30% Landmark/historic site 10% 8%
—

: Business 0 0
. 0,
U.S. Norm: 22% convention/conference 9% o%

Museum 8% 7%
Sporting Activities Business Activities

Attended/participated in an 8%

L 4
{ ¢
> o o
O\\v‘” 24% @ 1 8% amateur sports event

+3.0 points vs 2020
U.S. Norm: 17% U.S. Norm: 14% viewing/birding

(+3.8 points vs 2020] 4%

Nature tours/wildlife 8% 5%

Business meeting 8% 6%




Colorado: During Trip

Base: 2021 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Colorado U.S. Norm Colorado U.S. Norm
o
‘m Outlet/mall shopping 42% 46% Unique/local food 31% 34%
Convenience/grocery 34% 26% Street food/food trucks 21% 17%
00 shopping
BERRE Big box stores (Walmart, o o Food delivery service o o
IMI Costco) 31% 28% (UberEATS, DoorDash, etc.) 20% 15%
@ H H 0, 0, e'l'1 H inki 0, 0
om Souvenir shopping 29% 24% — Picnicking 17% 14%
il ==
!5.!1! Boutique shopping 22% 22% ﬁﬁ_ .| Fine/upscale dining 15% 15%
i

Antiquing 14% 13% ?% Gastropubs 13% 7%

Base: 2021 Day Person-Trips that included Shopping

Lengwoods




Demographic Profile of Day Colorado Visitors

Base: 2021 Day Person-Trips

Gender Age
B 18-24 W 25-34 W 35-44 W 45-54 WM 55-64 W 65+

Colorado -
Average Age
-

U.S. Norm J—
Average Age

10% 20% 22% 18% 14% 15%
45.3
U.S. Norm U.S. Norm
Marital Status
49% 51%
- B Colorado M U.S. Norm
= 2 Married / with .
. pE
P  EC
married
*\ . p=
® @ Divorced/ widowed /
14%
i,,*\ R ]
I s

Lengwoods




Demographic Profile of Day Colorado Visitors

Base: 2021 Day Person-Trips

Education Employment

l Colorado W U.S. Norm B Full time / self-employed M Part time B Not employed / retired / other

I 2o Colorado U.S. Norm
Post-Graduate
I 5%

Coll Graduat - EX
ofege =adla’ I -7

S toce N o
ome coTe9° I 20%

High school or less/ [ NNEEEEEE -

Other [N 259
0% 10% 20% 30% 40%
Household Income Race Hispanic Background
41% 19% 16% 17% 7% B White B African-American W Other —
100% Colorado U.S. Norm
75% 100% 100%
18%
0 79%
. 76%
—
25% @ \—
— — — — 50% 50%
o _—r s T  —
" < $49.9K $50 - $75 - $100 - $150K +
: $74.9K $99.9K $149.9K 15% 139 14%
. . . 10% Colorado U.S. Norm
usNom | 42% | [ 21% | [ 15% | [ 6% | [ 6% | 0% 0% -

Lengwoods




Demographic Profile of Day Colorado Visitors

Base: 2021 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm \ 21% \ 33% \ o20% | [ 14% { 1%

Children in Household

Colorado U.S. Norm
B No children under 18 46% Bl No children under 18 52%
B Any13-17 24% M Any 13-17 20%
I I B Any6-12 34% M Any 6-12 28%
l . B Any child under 6 23% . . . M Any child under 6 20%

L@‘ngwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for Colorado’s domestic tourism
business in 2021.

Base: 2021 Leisure (incl B/L) Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Colorado, the following leisure (incl B/L) sample was achieved in
2021:

+t .
C Ay
Overnight Base Size Day Base Size

5,651 2,096

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods
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Colorado’'s Overnight Trip Characteristics

Main Purpose of Trip

36%

Visiting friends/ relatives

15%
Touring ﬂ

12% 0%
Outdoors Conference/
Convention
8%
City trip °
° N (]
7% [ ]
Special event 0%
Other business trip
4%
Casino
Ski/Snowboarding J
4%
30
% Business-Leisure
Resort

Visiting friends/ relatives

Base: 2021 Overnight Leisure (incl B/L) Person-Trips

Main Purpose of Leisure Trip

l Colorado M U.S. Norm

I 5
ToUNS Y 12
(o]

ouionr, N

7%

| I
Special event - 6%

i <o

Casino - 59,
o

Ski/Snowboarding I .

0% 10% 20% 30%

I
-

40%

50%

Lengwoods



Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Leisure (incl B/L) Person-Trips

State Origin Of Trip DMA Origin Of Trip

Colorado 21%

Denver, CO 14%

California 10%

Texas 9%
Florida 7%
New York 4%
Colorado Springs-Pueblo, CO - 5%
Past Visitation to Colorado New York, NY - 5%
4 )

81% of overnight travelers to Colorado

are repeat visitors

Dallas-Ft. Worth, TX 3%

. 0% 2.5% 5% 7.5% 10% 12.5% 15%
58% of overnight travelers to Colorado

had visited before in the past 12

months
\_ J

Lengwoods




Sources of Leisure Travel

Base: Overnight Leisure Person-Trips

Regional Sources of Business
- West**

80 1

N N N N 7+

60

Percent
N
o
1

20

0 -
‘97 99 00 01 02 03 04 05 06 '0O7 08 09 X 19 20 21
*Restated
59 **Mountain, West North Central and West South Central census divisions

Lengwoods



Sources of Leisure Travel

Base: Overnight Leisure Person-Trips

Regional Sources of Business
- Pacific
20 -

‘97 '99 00 01 10 ‘

02 03 04 05 06 07 08 09

Percent
—
o

19 20 21

*Restated
60

Lengwoods



Sources of Leisure Travel

Base: Overnight Leisure Person-Trips

Regional Sources of Business
- Mid-West**
20 -

10 1

oIIIIIIIIIIIIIIIIIIIIIIII
'97 99 00 01 02 03 ‘04 05 '06 07 08 09 ‘10 17+

19 20 21
*Restated
61

**East North Central census division

Percent

~

Lengwoods
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Sources of Leisure Travel

Regional Sources of Business

Base: Overnight Leisure Person-Trips
- South**
20 1

97 99 00 01 02 03 ‘04 05 06 ‘07 ’ T 19 20 21

Lengwoods
R .  AAAAll AT R

Percent
S

0 -

08 09 ’ ’

*Restated
62 **South Atlantic and East South Central census divisions




Sources of Leisure Travel

Base: Overnight Leisure Person-Trips

Regional Sources of Business
- North-East**
20 H

Percent
—
o
1

0 -

’ 7 19 20 21

97 99 00 01 02 03 04 05 06 07 08 09

~

*Restated

63 **New England and Middle Atlantic census divisions

Lengwoods
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Sources of Leisure Travel

Base: Overnight Leisure Person-Trips

Percent of Overnight Leisure Trips Originating in Colorado

50 1

40| 4214140
36
Ky 31 33 20 o
293030 29 10] 30 29 301 30 o
o4 26 25 | 26 24
21049 21 2 21

"92 "93 94 95 96 97 '98 99 '00 01 '02 03 '04 '05 06 '07 08 09 10 11 12 13 "14 "15 °16°17*°18 "19 "20 21

40

Percent

20

10

0 -

" Lengwoods




Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Leisure (incl B/L) Person-Trips

Total Nights Away on Trip Nights Spent in Colorado

B Colorado B U.S. Norm

1 night 35%

N
=
X

23%

I 2 ighs
2 24%

N
2
>

21%

- p& 34 nights

5-6 nights 1%

of each trip was
73%  spent within the

7+ nights 10% destination
0% 5% 10% 15% 20% 25% 30% 0% 5% 10% 15% 20% 25% 30% 35%  40%
Colorado U.S. Norm Average number Average last
of nights year
4.6 3.8 3.3 36
Average Nights Average Nights . .

Lengwoods




Leisure Trip Characteristics

Base: Overnight Leisure Person-Trips

Average Number of Nights
N (o]

N
1

Length of Trip
5756
452 51 . 9
4.8 4.9 4.8 4.9 4.7
4.7 454646 45
4141 41 4.1
| || |36 3.63.63.6363737 | 37373838 | 38
0 - IIIIII| |||| |

‘05°06°07°08°09°10°11°12°13°14°15°16°17°18°'19°20 21 ‘05°06°07°08°09°10°11°12°13°'14°15°16°17°18°19°20°21
Colorado U.S. Norm

66 Lengwoods




Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Leisure (incl B/L) Person-Trips

Size of Travel Party

Bl Adults B Children

Colorado
® O
O 1 2

Average number of people

3 4 5 6

U.S. Norm
® O i
O 1 2 3 4

Average number of people

Total

3.1

Total

2.9

Percent Who Traveled Alone

l Colorado M U.S. Norm

Just myself / traveled alone

0% 5% 10% 15% 20% 25%

Composition of Immediate Travel Party

l Colorado M U.S. Norm

Spouse/partner | ¢
Child(ren) | |

. I 19
Friend(s) pmmmm— 15%

Parent(s) -?/ 1%
Other relative(s) -gl/f %

0,
Business associate(s) =34/?%

0% 10% 20% 30% 40% 50% 60% 70%

Lengwoods



Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Leisure (incl B/L) Person-Trips

Transportation Used to get to Destination Transportation Used within Destination
U.S. Norm

l Colorado B U.S. Norm

Y %

oW Uk |
56%
Plane I - °
29%
- ot
21% 14%
Rental car - I 20

Online Taxi Service _ 16%

P~ 0 1%
Online taxi service -18A’ ’ 17%

Camper, RV N 11%

=] 0% R
Camper / RV -17% 17%

Motoreycle. | 11

Taxi cab =] 16% o I el
17%
o - —
Train (2] 12% Plane. | 12%
I
B o —
Bus
v
S I o Gicyele. N o
Motorcycle
y i
' o T G20 O 12,
| al E -
Ship / boat I 1

Ship/Boat I s

. . L@'ngwoods
Question updated in 2020 T




Colorado: Pre-Trip

Base: 2021 Overnight Leisure (incl B/L) Person-Trips

Trip Planning Information Sources Length of Trip Planning

l Colorado B U.S. Norm

- s
abadliel ™
’ 1 month or less 24% 29%

. I s
An airline/commercial carrier
I 0%

I 2 months 17% 15°%

. I
Online travel agencies _ 1% 3-5 months 23% 18%

Sl &
(]

I o-12 months 19% 15%
——

I 1o More than 1 year in . 0
D s advance 6% 6%

A visitors™ bureau/government _ 1%
tourism office _ 6% Did not plan anything

I, i advance
(o]
Television program/advertising on TV _ 6,
(o]

. I o
Social Media
QB

0% 5% 10% 15% 20% 25% Lengwoods

Colorado U.S. Norm

Advice from relatives or friends

Auto club/AAA

Travel guide/other books

12% 16%




Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Leisure (incl B/L) Person-Trips

Method of Booking Accommodations

B Colorado M U.S. Norm

Colorado U.S. Norm
N 259%
bkl ——————————_________pU
ﬂﬁﬂ Hotel 39% 37%
. . | 2%
dhtidetaid @
| N - R woe 18% 13%
Ol el 2ol | (o'
Travel agent/company I 15 @ Home of friends /
. :
16% YD relatives 16% 20%
189
(]
ﬂj‘ Bed & breakfast 15% 9%
Short term rental websites m 19%
Visitors' bureau/government tourism — 14% $ C:r’;pground IRV 12% 6%
office 8% p
. . [ -0
Travel/ski show or exhibition I s Resort hotel 12% 12%
I 2
Destination websites _
7%
/\E }?:;:tc:nl';onrtne / condo 1% 6%
Voice activated search (e.g. Siri, I
Alexa) I 2%
0% 5% 10% 15% 20% 25% 30%
Lengwoods




Colorado: During Trip

Base: 2021 Overnight Leisure (incl B/L) Person-Trips

Activity Groupings Activities and Experiences (Top 10)
Colorado U.S. Norm

: . ]
Outdoor Activities Entertainment Activities el 20% 22%

°
/'4-'\?1%\ 61% ﬁ 60% Sightseeing 20% 16%

U.S. Norm: 50% U.S. Norm: 57% Attending celebration WAA 14%

Landmark/historic site 16% 1%
Cultural Activities

V. N T4 - 9 :
42%, ; Hiking/backpacking 14% 8%

U.S. Norm: 30% Museum 13% 10%

Bar/nightclub 13% 1%
Sporting Activities Business Activities

'\“0 ‘ o ® . ® o National/state park 13% 7%
\i s b 2

Business 0 0
U.S. Norm: 24% U.S. Norm: 16% convention/conference 12% %

Convention for personal 12% A
interest




Colorado: During Trip

Base: 2021 Overnight Leisure (incl B/L) Person-Trips

Shopping Types on Trip Dining Types on Trip
Colorado U.S. Norm Colorado U.S. Norm
E Convenience/grocery 49% 42% Unique/local food 40% 40%

00 shopping

00 \ . .
o o . . Food delivery service
o 0 [\ 0 0
r(ﬁ'] Souvenir shopping 49% 39% (UberEATS, DoorDash, etc.) 27% 21%
o
[m QOutlet/mall shopping 45% 47% Street food/food trucks 26% 21%
esal | gfsi’:;‘) stores (Walmart, 4% 33% Fine/upscale dining 24% 22%
Boutique shopping 31% 28% Picnicking 20% 15%
Antiquing 22% 13% Gastropubs 16% 10%
Base: 2021 Day Leisure (incl B/L) Person-Trips that included Shopping
Lengwoods




Colorado: During Trip

Base: 2021 Overnight Leisure (incl B/L) Person-Trips

% Very Satisfied with Trip

. . . 559
Sightseeing/attractions "

55%

Quality of food

Cleanliness 53%

69%

of overnight travelers were
very satisfied with their overall
trip experience

Friendliness of people 53%

Safety/security 53%

Quality of accommodations 53%

Music/nightlife/entertainment 47%

Value for money 45%

Public transportation

44%

0% 10% 20% 30% 40% 50% 60Y%

. . Lm’ngwoods
Question updated in 2020 .




Demographic Profile of Overnight Colorado Visitors

Base: 2021 Overnight Leisure (incl B/L) Person-Trips

Gender Age
B 18-24 W 25-34 W 35-44 W 45-54 B55-64 W65+

Colorado J
Average Age
—

U.S. Norm ——
Average Age

12% 22% 22% 17% 13% 14%
43.8

N

U.S. Norm
49%

U.S. Norm
51%

Marital Status
B Colorado M U.S. Norm

® ® \arried / with _
ﬂ‘ pariner |8
0

B ool jrever I -
* married

I I L EX

13%
14%

® @ Divorced/ widowed /
i"* separated

Lengwoods




Demographic Profile of Overnight Colorado Visitors

Base: 2021 Overnight Leisure (incl B/L) Person-Trips

Education Employment
l Colorado W U.S. Norm B Full time / self-employed M Part time B Not employed / retired / other
I Colorado oS e
fandad =
Colleae Graduate N ;.
Matahdiine g
S toce NN 5
ome CoTe8C I 1o
High school or less/ | 2
Other [N 24%
0% 10% 20% 30% 40%
Household Income Race Hispanic Background
B White W African-American W Other
41% 19% 16% 16% 8%
100% ’ ’ ’ ’ ’ Colorado U.S. Norm
23%
75% 100% 100%
18%
50% 74% s
—
25% @ N—
— — — — 50% 50%
- e T = -
0% $50 - $75- $100 -
<K g7a0k  seeok  s1a99k  PISOK* 16% 15% 15% 119,
° Colorado U.S. Norm
usNom | 41% | [ 20% | [ 15% | [ 6% | [ 8% | 0% .. 0% .-

Lengwoods




Demographic Profile of Overnight Colorado Visitors

Base: 2021 Overnight Leisure (incl B/L) Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm o 21% 32% 19% [ 15% | 3%

Children in Household

Colorado U.S. Norm
B No children under 18 47% Bl No children under 18 50%

Any 13-17 24%

[ |
B Any6-12 33% I M Any 6-12 29%
l . B Any child under 6 24% . . M Any child under 6 20%

M Any 13-17 22%

L@‘ngwoods
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Colorado's Day Trip Characteristics

Base: 2021 Day Leisure (incl B/L) Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

l Colorado M U.S. Norm

e o 24%
ME®  Visiing rrends reatves o R
Visiting friends/ relatives
R — e
- I 5
Bl o 5 e
13% 0% I -
; Oudoors [ 10,
Outdoors Conference/ °
Convention
13% City trip I <
I’Eﬂ Ciy i . I o
- ';' soecial event NN 7
’ PECEISYEN I
6%
P Special event 0%
- - 7%
29 Other business trip Shopping _ ;0/
.ﬁ Shopping
5%
Casino - ’
m 5(%) T ~ - 5%
% Casino - B -
4%
1)
2o 4% Theme park - 3%
Business-Leisure
Theme park 0% 5% 10% 15% 40%

Lengwoods



Colorado's Day Trip Characteristics

Base: 2021 Day Leisure (incl B/L) Person-Trips

State Origin Of Trip DMA Origin Of Trip

Denver, CO 28%

Colorado 40%

California 7% Colorado Springs-Pueblo, CO 10%
(i
Florida 6%
Texas 5%
New York, NY 4%
New York 4%

Los Angeles, CA 4%

0% 5% 10% 15% 20% 25% 30%

Longwoods




Colorado's Day Trip Characteristics

Base: 2021 Day Leisure (incl B/L) Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Adults B Children l Colorado M U.S. Norm

Just myself / traveled alone
Total

0% 5% 10% 15% 20% 25%
2.7
¢} 1 2 3 4

Colorado

Composition of Immediate Travel Party

Average number of people l Colorado M U.S. Norm

Spouse/partner |, 5 2 15,
U.S. Norm
Child(ren) | S0,

I 0%
Parent(s) mmmm—12%

Total
0,
2.6 Friend(s) [N 17
- Other relative(s) -1%%
I 3%
0 1 2 3 4

Business associate(s) g oo,
0% 10% 20% 30% 40% 50% 60% 70%

Average number of people

Lengwoods




Colorado: During Trip

Activity Groupings

Entertainment Activities

k- 50 i s

U.S. Norm: 37% U.S. Norm: 49%

Outdoor Activities

Cultural Activities

. N

TN 30%

U.S. Norm: 22%

Sporting Activities Business Activities

'\“o‘ o e i e )
Wi 25% .ﬁ‘ 17%

U.S. Norm: 18% U.S. Norm: 12%

Base: 2021 Day Leisure (incl B/L) Person-Trips

Activities and Experiences (Top 10)

Colorado U.S. Norm

Shopping 17% 19%
Sightseeing 13% 12%
Hiking/backpacking 11% 6%
Attending celebration 11% 10%
Landmark/historic site 10% 8%
Museum 9% 7%

Busmes_s 8% 5%
convention/conference

Attended/participated in an 8% 4%
amateur sports event

Nature tours/wildlife 8% 5%
viewing/birding

Civil Rights/African-
American heritage 8% 4%
sights/experiences




Colorado: During Trip

Base: 2021 Day Leisure (incl B/L) Person-Trips

Shopping Types on Trip Dining Types on Trip
Colorado U.S. Norm Colorado U.S. Norm
o
‘m Outlet/mall shopping 42% 47% Unique/local food 31% 34%
Convenience/grocery 34% 26% Street food/food trucks 21% 18%
00 shopping
BERRE Big box stores (Walmart, o o Food delivery service o o
IMI Costco) 31% 28% (UberEATS, DoorDash, etc.) 20% 15%
@ H H 0, 0, e'l'1 H inki 0, 0
om Souvenir shopping 30% 24% — Picnicking 17% 14%
il ==
!5.!1! Boutique shopping 22% 22% ﬁﬁ_ .| Fine/upscale dining 15% 15%
i

Antiquing 14% 13% ?% Gastropubs 13% 8%

Base: 2021 Day Leisure (incl B/L) Person-Trips that included Shopping

Lengwoods




Demographic Profile of Day Colorado Visitors

Gender

1

U.S. Norm
49%

U.S. Norm
51%

Base: 2021 Day Leisure (incl

Age
B 18-24 W 25-34 W 35-44 W 45-54 WM 55-64 W 65+
Colorado
U.S. Norm
10% 20% 22% 18% 14% 15%

Marital Status
B Colorado M U.S. Norm

= 2 Married / with .
"= - K
0
h Srocireer D
'ﬁ‘ mamed ]
24%
® @ Divorced/ widowed /
14%
0

B/L) Person-Trips

)
Average Age

421

)
Average Age

45.3

Lengwoods




Demographic Profile of Day Colorado Visitors

Base: 2021 Day Leisure (incl B/L) Person-Trips

Education Employment

l Colorado W U.S. Norm B Full time / self-employed M Part time B Not employed / retired / other

I - Colorado U.S. Norm
Pt CradUate | 179%

Coll Graduat - EX
ofege =adla’ I -7

S toce N o
ome coTe9° I 20%

High school or less/ [ NNEEEEEE -

Other N 25%
0% 10% 20% 30% 40%
Household Income Race Hispanic Background
42% 19% 16% 17% 7% B White B African-American B Other —
100% Colorado U.S. Norm
75% 100% 100%
18%
. 79%
. 76%
—
25% @ —
— -— — — 50% S0%
o - e T O -
’ $50 - $75 - $100 -
<$49.9K  g740K $99.9K $1409k 150K+ 16% 150, 14%
. o .10% Colorado U.S. Norm
U.S. Norm [ 42% } [ 22% } [ 15% } [ 16% ] ’ 6% } 0% = 0% -
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Demographic Profile of Day Colorado Visitors

Base: 2021 Day Leisure (incl B/L) Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm \ 21% \ 33% \ o20% | [ 14% { 1%

Children in Household

Colorado U.S. Norm

B No children under 18 45% Bl No children under 18 51%

Any 13-17 24%

[ |
B Any6-12 35% . M Any 6-12 28%
l . B Any child under 6 23% . . M Any child under 6 20%

M Any 13-17 20%
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Longwoods Travel USA®

Base: 2021 Overnight Touring Person-Trips

Introduction Methodology
* Longwoods International began tracking domestic American Each quarter, a random, projectable sample of adult members (18 years of
travelers in 1985, and has conducted large-scale syndicated visitor age and over) of a major U.S. consumer panel is invited to participate in
research quarterly since 1990. the Longwoods Travel USA® survey. Respondents are selected to be

representative of the U.S. adult population.
* It is currently the largest ongoing study conducted of American

travelers, providing our clients with more reliable data and greater

ability to home in on key market segments of interest. _ _ _ _
For Colorado’s Touring segment, the following sample was achieved in

- An overnight trip is any journey for business or pleasure, outside 2021:

your community and not part of your normal routine, where you

spent one more nights away from home. ‘++ +
* This report provides an overview for Colorado’s domestic tourism

business in 2021 for the Touring segment. Overnight Base Size
« The Touring segment is defined as having selected “touring 827

through a region to experience its scenic beauty, history and
culture” as the main purpose of trip.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Touring Person-Trips

State Origin Of Trip DMA Origin Of Trip

Colorado 17%

Denver, CO 14%

Texas 1%

California 10%

6%

N York, NY
Florida 7% ewror

New York 6%

Los Angeles, CA 5%

Past Visitation to Colorado Dallas-Ft. Worth, TX 4%

N
J

78% of overnight travelers to Colorado

are repeat visitors

Colorado Springs-Pueblo, CO 3%

0% 2.5% 5% 7.5% 10% 12.5% 15%
50% of overnight travelers to Colorado

had visited before in the past 12

months Lengwoods
\ J NTERN




Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Touring Person-Trips

Total Nights Away on Trip Nights Spent in Colorado
B Colorado M U.S. Norm
I, 17
1 v/
I — s
., | 25/ 2 nights 23%

23%

- pm 34 nights

5-6 nights 8%

of each trip was
62% spent within the

7+ nights 11% destination
15% 20% 25% 30% 0% 5% 10% 15% 20% 25% 30% 35%  40%
Colorado U.S. Norm Averagg number Average last
5.1 3.7 of nights year
N . 3.2 3.3
Average Nights Average Nights

Lengwoods




Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Touring Person-Trips

Size of Travel Party

Bl Adults B Children

Colorado
® O
O 1 2

Average number of people

3 4 5 6

U.S. Norm
® O O
O 1 2 3 4

Average number of people

Total

3.2

Total

3.0

Percent Who Traveled Alone

l Colorado M U.S. Norm

Just myself / traveled alone

0% 2.5% 5% 7.5% 10% 12.5% 15%

Composition of Immediate Travel Party

l Colorado M U.S. Norm

Spouse/partner |
Child(ren) |, .0

. I &
Friend(s) pmmmms 13%

Parent(s) [N 157
Other relative(s) -9%12%

0,
Business associate(s) =23%/°

0% 10% 20% 30% 40% 50% 60% 70%
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Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Touring Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm

l Colorado B U.S. Norm

Y 359

bl
46%
29%
= Rorial cor | 7t
22% 19%
Rental car - I 0%

Motoreycle N 14%
=~ 0 13%
onine taxiservice G [ > ° I %

Oniine Taxi Service | 17%

- ° 1 I
Taxi cab 1] 18% ’ Camper, RV . 17%
I 5%
o) o 12% 17%
camperrey () I ° S N 2
16%
- .. - . 00
Motorcycle = Il - o N 12
. I
Train Qi 1o Sicycle | 10%
I
(= R o Plane. | 1%
Bus
I
a0 K Toxi Cab | 14%
23 7% 6%
Ship / boat I 1

Ship/Boat | o

. . L@'ngwoods
Question updated in 2020 T




Colorado: Pre-Trip

Base: 2021 Overnight Touring Person-Trips

Trip Planning Information Sources Length of Trip Planning

l Colorado B U.S. Norm

e oo
A O Fe O N 2 1%
’ 1 month or less 19% 25%

N . 2209000 pBp
An airline/commercial carrier _ 11%
(]

I 157 2 months 19% 17%
I 15%

A visitors™ bureau/government _ 16%
tourism office [ NG 0% 3-5 months 28% 24%

I 6%
Aavel agentcompany | -
0

I < ot monte e e
Destination Websites _ 13% ’

I 5o More than 1 year in . 0
I 5o advance 5 o

I 5o
N oo Did not plan anything

in advance
- EEZ
Auto club/AAA
I 2%

Magazine articles/advertising in I -
magazines [N 7%

0% 5% 10% 15% 20% 25% 30% Lengwoods

Colorado U.S. Norm

Online travel agencies

Television program/advertising on TV

Travel guide/other books
5% 7%




Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Touring Person-Trips

Method of Booking Accommodations

B Colorado M U.S. Norm

Colorado U.S. Norm
N 1%
Sl — e
ﬂﬁﬂ Hotel 50% 48%
| N .
Ol el agen e | -
. o I, - o ; :
S - -
I -
Sideciad ———____po A Bed s breaktast 22% 4%
21%
Time share 15% 7%
Short term rental websites m 16%
Visitors' bureau/government tourism 18% ﬁ ?entid horpe / condo 15% 9%
office 9% aparmen
Destinati bsit 1%
estination websites __ 9% Country inn / lodge 15% 8%
. [ o
Travel/ski show or exhibition D ’
° Campground / RV o 0
park 14% 7%
Voice activated search (e.g. Siri, I
Alexa) I 2%
0% 5% 10% 15% 20% 25% 30% 35%
Lengwoods




Colorado: During Trip

Base: 2021 Overnight Touring Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Colorado U.S. Norm

. _ . )
Outdoor Activities Entertainment Activities Sightseeing 31% 30%

k- 70 i o

U.S. Norm: 63% U.S. Norm: 67%

Landmark/historic site 28% 24%

53 o
o

National/state park 27% 16%

Shopping 26% 27%
Cultural Activities

. N

Hiking/backpacking 21% 12%

TN 58%
—
U.S. Norm: 49%

) = Gt >

Museum 21% 17%

N_atu_re tom_Jrs_IwiIdIife 18% 13%
viewing/birding
Sporting Activities Business Activities

'\“o‘ o e i e )
Wil 35% 204 26%

U.S. Norm: 27% U.S. Norm: 18%

Visited American Indian 16% 7%
Community

Bar/nightclub 15% 1%

N- 2

Civil Rights/African-
American heritage 15% 9%
sights/experiences




Colorado: During Trip

Base: 2021 Overnight Touring Person-Trips

Shopping Types on Trip Dining Types on Trip
Colorado U.S. Norm Colorado U.S. Norm
AN
?_(.ﬁ'] Souvenir shopping 58% 54% Unique/local food 49% 49%

Food delivery service

E Convenience/grocery 539 38%
() (]

0, 0,
00 shopping (UberEATS, DoorDash, etc.) 29% 22%
o

[m QOutlet/mall shopping 46% 40% Street food/food trucks 29% 25%
esal | gfsi’:;‘) stores (Walmart, 40% 25% Fine/upscale dining 28% 28%
Boutique shopping 33% 34% Picnicking 25% 18%

Antiquing 23% 18% Gastropubs 17% 14%

Base: 2021 Overnight Person-Trips that included Shopping
Lengwoods




Colorado: During Trip

Base: 2021 Overnight Touring Person-Trips

% Very Satisfied with Trip

59%

I 9 I Sightseeing/attractions
\/ Quality of food
L

71 % {5‘ Cleanliness

56%

55%

of overnight travelers were (b ssiuisecry I -
very satisfied with their overall o
trip experience I&\ Friendliness of people _ 54%

Quality of accommodations 51%

]

ﬁ» Music/nightlife/entertainment
-

EW

&

49%

Public transportation 44%

Value for money 44%

0% 10% 20% 30% 40% 50% 60% 70%

. . Lm’ngwoods
Question updated in 2020 .




Demographic Profile of Overnight Colorado Visitors

Base: 2021 Overnight Touring Person-Trips

Gender Age

B 18-24 W 25-34 W 35-44 W 45-54 B55-64 W65+

Colorado P
Average Age

15% 27% 23% 14% 9% 12% 411
— @

U.S. Norm ) U
Average Age
1% 24% 24% 17% 12% 12% 42.8
-

U.S. Norm
44%

U.S. Norm
56%

Marital Status
B Colorado M U.S. Norm

® ® \arried / with _
ﬂ‘ pariner |-
(]
married

® @ Divorced/ widowed /
1%
i"* separated =

10%

Lengwoods




Demographic Profile of Overnight Colorado Visitors

Base: 2021 Overnight Touring Person-Trips

Education Employment

l Colorado W U.S. Norm B Full time / self-employed M Part time B Not employed / retired / other

I 0% Colorado U.S. Norm
PO Graduate | 3%
College Graduat - kS
g8 T N 30%
s toge NN 5
ome coted® I 167

High school or less/ | NN 217
Other | 22

0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
. . . . . B White B African-American B Other
100% 35% 22% 17% 17% 3% Colorado U.S. Norm
75% 100% 100% 20% 21%
77% 77%
50%
‘V’
2 = — — — 50% 50%
» - s T E -
% $50 - $75 - $100 -
<$499K o740k $99.9K $149.0k 150K+ 13% 13% 16%
. . . 10;’ Colorado U.S. Norm
U.S. Norm [ 33% } [ 22% } [ 17% } [ 20% ] [ 7% } 0% 0%

Lengwoods




Demographic Profile of Overnight Colorado Visitors

Base: 2021 Overnight Touring Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm 7% 33% 21% 17% 2%

Children in Household

Colorado U.S. Norm
B No children under 18 44% Bl No children under 18 45%
B Any13-17 25% M Any 13-17 22%
I I B Any6-12 31% I M Any 6-12 33%
l . B Any child under 6 22% . . M Any child under 6 22%

L@‘ngwoods
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Longwoods Travel USA®

Base: 2021 Overnight Outdoors Person-Trips

Introduction Methodology
* Longwoods International began tracking domestic American Each quarter, a random, projectable sample of adult members (18 years of
travelers in 1985, and has conducted large-scale syndicated visitor age and over) of a major U.S. consumer panel is invited to participate in
research quarterly since 1990. the Longwoods Travel USA® survey. Respondents are selected to be

representative of the U.S. adult population.
* It is currently the largest ongoing study conducted of American

travelers, providing our clients with more reliable data and greater

ability to home in on key market segments of interest. _ _ _
For Colorado’s Outdoor segment, the following sample was achieved in

- An overnight trip is any journey for business or pleasure, outside 2021:
your community and not part of your normal routine, where you
spent one more nights away from home. ‘++ +

* This report provides an overview for Colorado’s domestic tourism
business in 2021 for the Outdoors segment. Overnight Base Size

682

» The Outdoors segment is defined as having selected “outdoors
trip to enjoy activities such as camping, hunting, fishing, hiking,
and boating” as the main purpose of trip.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Outdoors Person-Trips

State Origin Of Trip DMA Origin Of Trip

Colorado 22%

Texas 12%
. . o
California 8% New York, NY 5%
Florida 6%
New York 5% Colorado Springs-Pueblo, CO 5%

5%

Los Angeles, CA

Past Visitation to Colorado
e \ Houston, TX

799, of overnight travelers to Colorado
0 _
are repeat visitors

3%

Dallas-Ft. Worth, TX 3%

. 0% 2.5% 5% 7.5% 10% 12.5% 15%
58% of overnight travelers to Colorado

had visited before in the past 12
\ months ) Lengwoods




Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Outdoors Person-Trips

Total Nights Away on Trip Nights Spent in Colorado

B Colorado B U.S. Norm

1 night 37%

N
=
X

22%

I 2 ighs
2 24%

N
2
>

21%

4 R . 34 nights

5-6 nights 12%

of each trip was
64% spent within the

7+ nights 294 destination
0% 5% 10% 15% 20% 25% 30% 0% 5% 10% 15% 20% 25% 30% 35% 40%
Colorado U.S. Norm Average number Average last
of nights year
Average Nights Average Nights : -

Lengwoods




Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Outdoors Person-Trips

Size of Travel Party

Bl Adults B Children

Colorado

e

5 6
Average number of people
U.S. Norm
0 1 2 3 4 5 6

Average number of people

Total

3.2

Total

3.3

Percent Who Traveled Alone

l Colorado M U.S. Norm

Just myself / traveled alone

0% 5% 10% 15% 20%

Composition of Immediate Travel Party

l Colorado M U.S. Norm

Spouse/partner | ./

Child(ren) W

I &0
Parent(s) [mm— 107,

Friend(s) [N ot
Other relative(s) ‘010/5%

. , 1%
Business associate(s) gg 29,

0% 10% 20% 30% 40% 50% 60% 70%
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Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Outdoors Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm

l Colorado B U.S. Norm

Y <%

Own car/truck o
_—-1 B e ——— .
28%
e -23% o e
. . . 22%
Online Taxi Service _ 18% ’
Camper / RV . EZ 2% votorevci. N .
OOy e N 167%
newisence (o) [ 106 ——
Online taxi service 19% Camper, RV . 22%
>
=
. 179 1% 20%
Taxi cab - ’ Plane N 157
19%
=¥ g 10% ., I
Train (2] 16% : Train | 15
I 7
Bus (= -14% o% BUS N 1>
oy N N 7
P 14% 9% yolo N 3%
Motorcycle
. _ 15%
X ol R (5%
@ . 7% 7% o
Ship / boat I -

Ship/Boat S 1%

. . L@'ngwoods
Question updated in 2020 T




Colorado: Pre-Trip

Base: 2021 Overnight Outdoors Person-Trips

Trip Planning Information Sources Length of Trip Planning

l Colorado M U.S. Norm
. I, 1o
Travel guide/other books _ 9%
’ 1 month or less 21% 25%

. . I 6%
Advice from relatives or friends
e 4%

I 5% 2 months 19% 16%
5%

A visitors™ bureau/government _ 13%
tourism office || NG o 3-5 months 28% 26%

- I 20
Destination Websites
I 0%

I ot monte e .
I

Newspaper articles/advertising in I - More than 1 year in

Colorado U.S. Norm

A hotel or resort

Auto club/AAA

0, 0,
newspapers [N 7 advance 6% 5%
e e B N 11
Did not plan anything 10% 1%

in advance
. N 000
Social Media
N 0%

Magazine articles/advertising in I 0%
magazines | 7%

0% 5% 10% 15% 20% Lengwoods




Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Outdoors Person-Trips

Method of Booking Accommodations

B Colorado M U.S. Norm

Colorado U.S. Norm
e, 2%
hasliad o
ﬂﬁﬂ Hotel 34% 31%
. I, 22
e =
Campground / RV
Visitors' bureau/government tourism | 7 $ cark 26% 24%
office N 13%
. . I
Airline/commercial carrier e 2% ’ H Motel 16% 12%
169
Short term rental websites m ’
m Country inn / lodge 15% 9%
16%
159, /ﬁ‘ Rented cottage / 14% 1%
Travel/ski show or exhibition m ’ cabin ° 0
Travel acent! I 4%
RCECUCEEE ¥ s m Bed & breakfast 13% 14%
o I
Destination websites _ 1% "
o A Rented home / condo 0 0
.@. / apartment 1% 8%
Voice activated search (e.g. Siri, W 1%
Alexa) I 2%
0% 5% 10% 15% 20% 25% 30%
Lengwoods




Colorado: During Trip

Base: 2021 Overnight Outdoors Person-Trips
Activity Groupings Activities and Experiences (Top 10)
Colorado U.S. Norm

0 _ . )
Outdoor Activities Entertainment Activities AL 23% 19%

o
/'4-'\?1%\ 81% ﬁ 57% Sightseeing 19% 17%

U.S. Norm: 77% U.S. Norm: 53% Camping 18% 21%

Attending celebration 16% 10%
Cultural Activities

'Ai,' 44%, National/state park 15% 14%

U.S. Norm: 35% Shopping 15% 16%

Convention for personal 15% 9%
interest
Sporting Activities Business Activities

@
o\\.v‘”‘ 36% w 279 Landmark/historic site 15% 12%

Nature tours/wildlife 0 0
U.S. Norm: 30% U.S. Norm: 20% viewing/birding 14% 14%

Fishing 12% 16%




Colorado: During Trip

Base: 2021 Overnight Outdoors Person-Trips

Shopping Types on Trip Dining Types on Trip

Colorado U.S. Norm Colorado U.S. Norm

E Convenience/grocery 48% 44% Unique/local food 37% 36%

00 shopping

o°°\ an -1
?r(ﬁ'] Souvenir shopping 47% 46% TJET Picnicking 31% 27%

Big box stores (Walmart, Food delivery service

0, 0, 0, (V)
Costco) 42% 34% (UberEATS, DoorDash, etc.) 26% 21%
Outlet/mall shopping 37% 38% Street food/food trucks 26% 22%
Qe
Boutique shopping 26% 28% iiﬁ 7] Fine/upscale dining 20% 18%

Antiquing 15% 17% ?% Gastropubs 17% 12%

Base: 2021 Overnight Person-Trips that included Shopping

Lengwoods




Colorado: During Trip

Base: 2021 Overnight Outdoors Person-Trips

% Very Satisfied with Trip

55%

I vl Sightseeing/attractions
Qo Safety/security

67% \/‘ Quality of food

of overnight travelers were Is\ Friendliness of people
very satisfied with their overall
trip experience

52%

51%

51%

51%

Cleanliness

Quality of accommodations 48%

4
(@ Value for money
o]
E=

48%

Music/nightlife/entertainment

46%

Public transportation 44%

0% 10% 20% 30% 40% 50% 60Y%

. . Lm’ngwoods
Question updated in 2020 .




Demographic Profile of Overnight Colorado Visitors

Base: 2021 Overnight Outdoors Person-Trips

Gender

Age

B 18-24 W 25-34 W 35-44 W 45-54 B55-64 W65+

Colorado

U.S. Norm

15% 25%

U.S. Norm
44%

U.S. Norm
56%

S & Married / with
'? partner

] Single / never

* married

® @ Divorced/ widowed /
i"* separated

1

19% 32% 21% 14% 7% | 8% 38.2
___

)
Average Age

T )
Average Age

25% 17% 10% 9%
. : 40.5
-
Marital Status
B Colorado B U.S. Norm
e 7
N 65%
R -
[ px
| EZ
N 0%
Lengwoods



Demographic Profile of Overnight Colorado Visitors

Base: 2021 Overnight Outdoors Person-Trips

Education Employment

l Colorado W U.S. Norm B Full time / self-employed M Part time B Not employed / retired / other

I - Colorado U.S. Norm
Post-Graduate | 167
I -
College Graduate | 390%
som cooce NN 5
OMe COllOGE | 160,

High school or less/ _ 19%
Other NN 24%

0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
. . . . . B White M African-American B Other
100% 36% 18% 20% 18% 8% Colorado U.S. Norm 25%,
23%
75% 100% 100%
50% 70% 5%
o —
O — I — — 50% 50%
R— — —
0% $50 - $75 - $100 -
<399K  g7a0k  s99.9k  s1aeek  VISOKY 159 18% 17% 12

. . . .° Colorado U.S. Norm

usNom | 37% | [ 21% | [ 6% | [ 19% | [ 6% | 0% 0%

Lengwoods




Demographic Profile of Overnight Colorado Visitors

Base: 2021 Overnight Outdoors Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members
U.S. Norm \ 17% 30% 22% 17% ; { 15%
Children in Household
Colorado U.S. Norm
B No children under 18 44% Bl No children under 18 42%

B Any13-17 19% M Any 13-17 24%

B Any6-12 36% I I M Any 6-12 37%
. B Any child under 6 27% . . M Any child under 6 24%

L@‘ngwoods
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Longwoods Travel USA®

Base: 2021 Overnight Ski/Snowboarding Person-Trips*

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

* This report provides an overview for Colorado’s domestic tourism
business in 2021 for the Ski/Snowboarding segment.

» The Ski/Snowboarding segment is defined as having selected
ski/snowboarding as the main purpose of trip.

*Caution low sample

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Colorado’s Ski/Snowboarding segment, the following sample was

achieved in 2021:
C

Overnight Base Size
216

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Colorado's Overnight Trip Characteristics Base: 2021 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

State Origin Of Trip DMA Origin Of Trip

Colorado 21%

Texas 12%
. . o
California 7 /° Atlanta, GA - 5%
Florida 6%
Georgia 5% Phoenix, AZ 4%

Houston, TX 4%

Past Visitation to Colorado
s \ Los Angeles, CA

80% of overnight travelers to Colorado
0 . =
are repeat visitors

Dallas-Ft. Worth, TX

X X

0% 2.5% 5% 7.5% 10% 12.5% 15% 17.5% 20%
of overnight travelers to Colorado
52%

had visited before in the past 12
months
\_ W,

Lengwoods




Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Ski/Snowboarding Person-Trips*
*Caution low sample

Total Nights Away on Trip

B Colorado B U.S. Norm

, I, o
e — 1%

15% 20% 25% 30%
Colorado U.S. Norm
54 4.3

Average Nights Average Nights

Nights Spent in Colorado

18%

1 night

2 nights 24%

3-4 nights 25%

of each trip was

5-6 nights 15% Lo
’ 85% spent within the
destination
7+ nights 18%
0% 5% 10% 15% 20% 25% 30%

Average number Average last
of nights year

4.6 4.6

Lengwoods



Colorado’'s Overnight Trip Characteristics

Base: 2021 Overnight Ski/Snowboarding Person-Trips*
*Caution low sample

Size of Travel Party

Bl Adults B Children

Colorado

(@]
N
[
N
)]
[&)]

Average number of people

Total

3.6

Total

3.8

Percent Who Traveled Alone

l Colorado M U.S. Norm

Just myself / traveled alone

0% 5% 10% 15% 20% 25%

Composition of Immediate Travel Party

l Colorado M U.S. Norm

Spouse/partner [ 10 -
Child(ren) |2 o 15

. I 20
Friend(s) pmmem— 207

Other relative(s) -11432/"
Parent(s) |G 175

0,
Business associate(s) o-A’ 4%
0% 10% 20% 30% 40% 50% 60% 70%

Lengwoods



Colorado's Overnight Trip Characteristics Base: 2021 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Transportation Used to get to Destination Transportation Used within Destination
U.S. Norm
, B Colorado W U.S. Norm
42%
My

36%
e I, 9%

Flane R 22

o 18%
Bus - ° - I s
s R .
. =N E 1o I
e & ° Online Taxi Service | -
(o]

o ; 22 I

camperry (D) g ——————— P
13%

~ - o o,

Online tax service : — _P"
—

- :

Taxi cab )l . T N .
I

s ll R 15% Motorey e N 22

Motorcycle
. 7%
> Ship/ont | —

= I3% 12% ’

Ship / boat I s

Slovdle | 5.

. . L@'ngwoods
Question updated in 2020 T ey




Colorado: Pre-Trip Base: 2021 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Trip Planning Information Sources Length of Trip Planning

l Colorado B U.S. Norm

e 0%
abadaie ¥
’ 1 month or less 32% 24%

. . [ 5%
Advice from relatives or friends
N 4%

I 7% 2 months 18% 20%
I, 1%

M 3 morths e 23

I -
Short term rental websites
N o

. 6-12 months 25%
Destination Websites __ 9% ’

Magazine articles/advertising in o More than 1 year in 7% 4%

magazines | o% advance

I o
N 0% Did not plan anything

o . ) in advance
A visitors™ bureau/government _9A>
tourism office. | o

Social Media

0% 5% 10% 15% 20% 25% Lengwoods

Colorado U.S. Norm

An airline/commercial carrier

20%

Travel guide/other books
3% 9%




Colorado’'s Overnight Trip Characteristics Base: 2021 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Method of Booking Accommodations

B Colorado M U.S. Norm

Colorado U.S. Norm
Hotel ; e 259
Ol Or S O 252
Eﬁﬂ Hotel 31% 30%
- == px
Short e TNt WS e N 6%
Rented home / condo
3 R &S 26% 13%
A ol carc N (6% permen ° °
. I 69
Online travel agenCies | 20° s mfl Bed & breakfast 15% 15%
13%
Travel/ski show or exhibition m ° Inimial
@ Time share 15% 13%
12% g
% Resort hotel 149 119
10%
Visitors' bureau/government tourism N o {ﬁ Home of friends /
office NN 3% A relatives 10% 6%
_ 5%
Ly Rented cottage /
/ﬁ‘ i 9 10% 13%
Voice activated search (e.g. Siri, W 1%
Alexa) I 2%
0% 5% 10% 15% 20% 25% 30%
Lengwoods




Colorado: During Trip

Activity Groupings

Entertainment Activities

k- 52 o TRk

U.S. Norm: 80% U.S. Norm: 54%

Outdoor Activities

Cultural Activities

. N

TN 29%
—
U.S. Norm: 38%

Sporting Activities Business Activities

'\“o‘ o e i e )
Wi 27 .ﬁ‘ 21%

U.S. Norm: 39% U.S. Norm: 28%

Base: 2021 Overnight Ski/Snowboarding Person-Trips*
*Caution low sample

Activities and Experiences (Top 10)

Colorado U.S. Norm

Skiing/snowboarding 61% 35%
Shopping 16% 14%
Museum 13% 1%

Bar/nightclub 13% 1%

Attended/participated in an 12% 11%
amateur sports event

Spa 12% 9%

Business 1 1 % 1 2%
convention/conference

Winery/breweryl/distillery 11% 11%
tour

Attended/participated in a 10% 13%
sports event for teenagers

Snowmobiling 10% 12%




Colorado: During Trip Base: 2021 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Shopping Types on Trip Dining Types on Trip
Colorado U.S. Norm Colorado U.S. Norm
AN
?_(.ﬁ'] Souvenir shopping 66% 42% Unique/local food 49% 34%
E Convenience/grocery 59% 45% Fine/upscale dining 26% 24%
oo shopping
Mg Dlo box stores (Walmart, 41% 35% Street food/food trucks 21% 21%
Costco)
Boutique shopping 40% 31% Gastropubs 16% 19%
Outlet/mall shopping 24% 31% Food delivery service 14% 21%
(UberEATS, DoorDash, etc.)
Antiquing 4% 1% &Iﬁ Picnicking 9% 15%
Base: 2021 Overnight Person-Trips that included Shopping
Lengwoods




Colorado: During Trip

5‘ Cleanliness
Qo Safety/security

74% \/‘ Quality of food

of overnight travelers were EV I Sightseeing/attractions
very satisfied with their overall
trip experience I&\ Friendliness of people

Quality of accommodations

Public transportation
Music/nightlife/entertainment

b=
@ Value for money

Question updated in 2020

*

Base: 2021 Overnight Ski/Snowboarding Person-Trips
*Caution low sample

% Very Satisfied with Trip

56%

55%

50%

50%

49%

45%

44%

41%

32%

0% 10% 20% 30% 40% 50% 60%

Lengwoods



Demographic Profile of Overnight Colorado Visitors Base: 2021 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Gender Age
B 18-24 W 25-34 W 35-44 W 45-54 B55-64 W65+

Colorado —
Average Age
—

U.S. Norm —
Average Age

23% 27% 22% 15% 7% | 6%
37.0

U.S. Norm
40%

U.S. Norm
60%

Marital Status
B Colorado M U.S. Norm

ﬂ‘ I
0
'ﬁ‘ marned O
34%

9%
10%

® @ Divorced/ widowed /
i"* separated

Lengwoods




Demographic Profile of Overnight Colorado Visitors

Education

l Colorado M U.S. Norm
N oo
) pm

Colleae Graduate N :::
oTege Hratia N 41%

S I _ 1%
ome college | 15

High school or less/ N 237
Other [N 237

0% 10% 20% 30% 40%

Household Income

0, 0, 0, 0, 0,
100% 43% 12% 19% 16% 1%
75%
50%
—
25% —
= —
0 = A —4 v w L 4
% $50 - $75 - $100 -
< $49.9K $74.9K $99.9K $149.0K  S150K+
U.S. Norm [ 42% } [ 15% } [ 15% } [ 19% ] [ 9% }

*

Base: 2021 Overnight Ski/Snowboarding Person-Trips
*Caution low sample

Employment

B Full time / self-employed B Part time B Not employed / retired / other

Colorado

50%
Race
B White B African-American B Other
Colorado U.S. Norm
100% 100%
77%
68%
50% 50%
18% 19% 17%

ul | ]
n ]

U.S. Norm

Hispanic Background
27%

19%

Colorado U.S. Norm

Lengwoods



Demographic Profile of Overnight Colorado Visitors Base: 2021 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm o 23% 21% 17% 18% | o 21%

Children in Household

Colorado U.S. Norm
B No children under 18 55% Bl No children under 18 41%

B Any13-17 22% M Any 13-17 27%
B Any6-12 31% I l I I M Any 6-12 38%
. . B Any child under 6 20% M Any child under 6 30%

L@‘ngwoods
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