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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for Colorado’s domestic tourism
business in 2020.

Base: 2020 Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Colorado, the following sample was achieved in 2020:

R

Overnight Base Size Day Base Size

6,624 2,642

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Size and Structure of the U.S. Travel Market

Base: 2020 Person-Trips

Total Size of U.S. Overnight Travel Market
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*West Region: Down 13.6% from 2019
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Total Size of U.S. Day Travel Market

2016 2017 2018 2019 2020
+1.8% +1.9% -13.9%

*West Region: Down 10.0% from 2019
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Total Size of Colorado 2020 Domestic Travel Market

Total Person-Trips

74.1 Million

[ -14.7% vs. last year ]

EDay
59% 43.4 Million

. -9.4% vs 2019 :
B Overnight

41% 30.8 Million

-21.0% vs 2019/
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Size and Structure of Colorado’s Travel Market

Base: Overnight Person-Trips

Overnight Trips to Colorado
- 1994 to 2020

40 1 2019 Market Share: 2.3%

2020 Market Share: 2.2%

30 A
20
160|137 7[37937:8
33.6
31.0
28.0 28.9]29.0]29.5
25.1|26-1]25.3 24 7] 14 o|262| 24.9|25.8] 25.9 26.9 27.4|275
23.0 7| 24. :

([0l 20.4|20.8
0

10 "11 12 "13 14 15 "16 "17 18

94 95 96 97 98 99 00 01 02 03 04 05 06 07 08 09 -

21%

Millions of Trips

19 20

Note: Referencing this and subsequent charts showing annual trends, the Travel USA® survey was standardized for Leisure travel starting in
1992, so all charts about Leisure travel begin with that year. Questions about business trips were added in 1994; so charts about business
travel or that show a total of Leisure and business start with 1994 data.
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Size and Structure of Colorado’s Travel Market

Base: Overnight Leisure (incl B/L) Person-Trips

Overnight Leisure Trips to Colorado
- 1992 to 2020
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Size and Structure of Colorado’s Travel Market

Base: Overnight Leisure (incl B/L) Person-Trips

Structure of Colorado’s Overnight
40 Leisure Travel Market
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Size and Structure of Colorado’s Travel Market

Millions of Trips

Overnight Business Trips to Colorado
- 1994 to 2020
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Size and Structure of Colorado’s Travel Market

Base: Overnight Touring Person-Trips

Overnight Touring Trips to Colorado
- 1992 to 2020
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Size and Structure of Colorado’s Travel Market

Base: Overnight Outdoor Person-Trips

Overnight Outdoor Trips to Colorado
- 1992 to 2020
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Size and Structure of Colorado’s Travel Market

Base: Overnight Business-Leisure Person-Trips

Overnight Business-Leisure Trips to Colorado
- 1992 to 2020
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Size and Structure of Colorado’s Travel Market

Base: Overnight Special Event Person-Trips

Overnight Special Event Trips to Colorado
- 1992 to 2020
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Size and Structure of Colorado’s Travel Market

Base: Overnight Resort Person-Trips

Overnight Resort Trips to Colorado
- 1992 to 2020
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Size and Structure of Colorado’s Travel Market

Millions of Trips
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Overnight City Trips to Colorado
- 1992 to 2020
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Size and Structure of Colorado’s Travel Market

Base: Overnight Casino Person-Trips

Overnight Casino Trips to Colorado
- 1994 to 2020
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Size and Structure of Colorado’s Travel Market

Base: Day Person-Trips

Day Trips To/Within Colorado
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Size and Structure of Colorado's Domestic Travel Market

Base: 2020 Overnight Person-Trips

Overnight Trips to Colorado

Past Visitation to Colorado

4 )
829, of overnight travelers to Colorado
are repeat visitors
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60% had visited before in the past 12
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Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

33%
]

Visiting friends/ relatives

l Colorado M U.S. Norm

I 14%

fid
)
14/0 Outdoors _ 9%
Outdoors 139,
- I 13%
Touring - e 0%
o 20
- 3% & City trip I 77
W Touring Conference/ YD —
Convention
7% Special event =405/0%
= . . 0,
Ijl City trip > Ski/Snowboarding .’0/“’
ofo\8 o
0,
o . Casino Hbs%
Special event 5%
B 3%
4% Other business trip Resort g 5o,
( : . . 2%
£ Ski/Snowboarding Cruise o 2%
T M 2%
m 3% - Theme park g 2o,
Casino ~n o
5% Golf Trip g 1%‘:
6,\'7& 3% Business-Leisure 0% 10% 20% 30% 40% 50%
£= Resort
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Structure of the U.S. and Colorado Overnight Travel Market

Base: 2020 Overnight Person-Trips

2020 U.S. Overnight Trips 2020 Colorado Overnight Trips

Visitor Volumes

By Segment
B \Visiting friends/relatives  43% W Visiting friends/relatives  33%
®  Marketable 45% M Marketable 56%
[ | Business 7% B Business 6%
| Business-leisure 4% B Business-leisure 5%
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Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

Colorado 24%,

California 10% Demver CO .
Texas 8%
Florida 5%
N York 4% Los Angeles, CA 6%
ew Yor ‘

Colorado Springs-Pueblo, CO 4%

Season of Trip
Total Overnight Person-Trips

Jan - Mar Apr - Jun New York, NY 4%
25% 18%
Jul - Sep Oct - Dec 0% 5% 10% 15% 20%
28% 29%
\ vy
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Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Colorado

l Colorado M U.S. Norm

, I 5
N, 22%

, I 2 nights

1 night 30%

24%

N
2
SN

23%

- P 3-4 nights

5-6 nights 1%

of each trip was
74% spent within the

7+ nights 199 destination
0% 5% 10% 15% 20% 25% 30% 0% 5% 10% 15% 20% 25% 30%  35%
Colorado U.S. Norm Average number Average last
5.0 4.1 of nights year
' ) 3.7
Average Nights Average Nights 3.7
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Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Person-Trips

Size of Travel Party

l Adults W Children

Colorado

o

Average number of people

U.S. Norm
. O © O
- M
0 1 2 3 4

Average number of people

Total

3.3

Total

3.0

Percent Who Traveled Alone

l Colorado M U.S. Norm

Just myself / traveled alone

0% 5% 10% 15% 20% 25%

Composition of Immediate Travel Party
B Colorado M U.S. Norm

Spouse/partner [
Child(ren) |

. I 20
Friend(s) mmm— oo,

parent(s) [N 120,
Other relative(s) - 132;;;

- 0,
Business associate(s) yum 4%’

0% 10% 20% 30% 40% 50% 60%

30%

70%
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Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm

l Colorado M U.S. Norm

Own car/truck 629%

27%
Rental car a- 19% 13%
N 210

Online Taxi Service _ 16%

Online taxi service - 15% 1% I
Camper. RV N 10%
camperrry (> o o I o
I 1%
= 9 ]
Taxi cab - 13% 8% Motorcycle oy 14%
(o]
=% 0 9 [ 4
Train i 1% % Train s oo
o o I 15
Motorcycle dwe - 1% 6% axiab D 1%
sus M 3%
s | R " B 0%
Bicycle I 2
- I s
Bicycle @. 9% o%
Ship/Boat I 0%
B s
o
Ship / boat :
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Colorado: Pre-Trip

Base: 2020 Overnight Person-Trips

Trip Planning Information Sources

l Colorado M U.S. Norm
Ahotel .|, 7%
O 6%

A e o Tl e O e N
0

I 4%
I 1%

» [ -
An airline/commercial carrier _ 9%
(3

. _ [ 0%
Social Media
I e

I 10%
A travel agenycompany |
(o]

- [ 0%
Destination Websites
I o

- B
I 62

A visitors™ bureau/government _ 9%
tourism office [N 4%

I -
Travel guide/other books _ 50,

0% 5% 10% 15% 20%

Online travel agencies

Auto club/AAA

Length of Trip Planning

Colorado U.S. Norm
1 month or less 29% 33%
2 months 17% 15%
3-5 months 19% 15%
6-12 months 14% 1%
g/ld?/r:nt(r;:n 1 yearin 6% 4%
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Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Person-Trips

Method of Booking Accommodations

l Colorado WM U.S. Norm

Colorado U.S. Norm
I
Bakdea ———————— i
ﬂﬁﬂ Hotel 37% 36%
| N -
M =
B S - 2 Y™ 17% 12%
Airline/commercial carrier _ 15%
14% .
Auto club/AAA _ o {ﬁ Home of friends / o 0
9% YD relatives 17% 22%
14%
s il Bed & breakfast 12% 7%
Short term rental websites m 19%
Campground / RV
vistors bureaugovernment oursm ISR 1 $ Campg 120, oo
office 6%
. o [
Travel/ski show or exhibition _ 59 Resort hotel 10% 10%
o - [ o
Destination websites _ o "
7% A\ Rented home / condo o 0
.@. / apartment 9% 6%
Voice activated search (e.g. Siri, I
Alexa) I 2%
0% 5% 10% 15% 20% 25% 30%
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Colorado: During Trip

Base: 2020 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Colorado U.S. Norm

Outdoor Activities Entertainment Activities Shopping 20% 22%

@
/4-.%\ 62% ﬁ 57% Sightseeing 19% 16%

U.S. Norm: 48% U.S. Norm: 53%
Hiking/backpacking 18% 9%

Attending celebration 15% 13%
Cultural Activities

V. N

TEY 36% Landmark/historic site 15% 11%

U.S. Norm: 26% National/state park 13% 8%

) o . L Business meeting 12% 9%
Sporting Activities Business Activities

o\‘(,‘ L o L Bar/nightclub 12% 1%
Vl 24% 208 25%

: 159 U.S. Norm: 17% Nature tours/wildlife o -
-8 Norm: 13% viewing/birding 12% %

Business 1 1 % 7%
convention/conference




Colorado: During Trip

Base: 2020 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Colorado U.S. Norm Colorado U.S. Norm
E Convenience/grocery :
oo shopping 50% 43% Unique/local food 40% 40%
/553 . .
oo . . Food delivery service
Fﬁ-‘,‘] Souvenir shopping 44% 37% (UberEATS, DoorDash, etc.) 24% 20%
Big box stores (Walmart, o o o o
Costco) 42% 36% Street food/food trucks 23% 19%
Outlet/mall shopping 41% 49% iyﬂ; °l Fine/upscale dining 22% 20%
.
Boutique shopping 31% 26% QMY Picnicking 19% 13%

Antiquing 17% 12% ﬁ% Gastropubs 13% 8%

Base: 2020 Overnight Person-Trips that included Shopping
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Colorado: During Trip

Base: 2020 Overnight Person-Trips

% Very Satisfied with Trip

60%

Sightseeing/attractions

Safety/security 58%

57%

56%

Quality of accommodations
70%
of overnight travelers were
very satisfied with their overall

N
()
I@\
trip experience @,A Cleanliness
%
o]
@
L=

Friendliness of people

56%

Quality of food 55%

Music/nightlife/entertainment

48%

Value for money 47%

Public transportation 45%

0% 10% 20% 30% 40% 50% 60% 70%
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Demographic Profile of Overnight Colorado Visitors

Base: 2020 Overnight Person-Trips

Gender Age
N 18-24 W 25-34 W 35-44 W 45-54 WB55-64 W65+
Colorado e
o DO | o [
19% 26% 21% 14% 1% 10% 39.9
-
U.S. Norm P
Average Age
14% 22% 21% 17% 14% 12% 43.1
-

U.S. Norm
48%

U.S. Norm
52%

Marital Status

l Colorado M U.S. Norm

R oo win I,
partner °

S Single / never 5
. 30%
married
I 20

2. S Divorced / widowed / _16%
f"*‘ separated ]

1

16%
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Demographic Profile of Overnight Colorado Visitors

Base: 2020 Overnight Person-Trips

Education Employment

B Colorado M U.S. Norm B Full time / self-employed B Parttime B Not employed / retired / other

Post-Graduat 20%
OSTETACHEE  1o%
Coll Graduat I
oTege Hatla R 57%
S toce NN -0
ome CoTe9° I 21

High school or less/ NN >
Other [N 22

Colorado U.S. Norm

0% 10% 20% 30% 40%
Household Income Race Hispanic Background
100% o0, 19% 15% 16% 7% H White B African-American W Other
. Colorado U.S. Norm
5% 100% 100% 22%
50% 73% 76% 14%
—
25% =
N— — — — 50% 50%
. = = = B =
$50 - $75 - $100 - o, 18% o/ 10
< $49.9K $74.9K $99.9K $149.9K $150K + ; . ﬁ ﬁ Colorado U.S. Norm
usNom [ 4 | [ 20w | [ e | [ 1w || 7% | " "
S. Norm 43% 20% 14% 16% 7%
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Demographic Profile of Overnight Colorado Visitors

Base: 2020 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

f

Children in Household

Colorado U.S. Norm
Il No children under 18 48% Hl No children under 18 52%

Any 13-17 26%

N
B Any6-12 30% l M Any 6-12 27%
l . B Any child under 6 22% . . M Any child under 6 19%

M Any 13-17 23%
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Size and Structure of Colorado's Domestic Travel Market

Base: 2020 Day Person-Trips

50

40

w
o

Millions
N
o

10

Day Trips to Colorado

2019 2020
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Colorado's Day Trip Characteristics

Base: 2020 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

l Colorado M U.S. Norm

M 28%
nw isiti i [ I
Visiting friends/ relatives Visiting friends/ relatives _28% 36%
. I 15%
G. 7 o ToUNG  — 2%
il Touring ﬂ I
0
OUtdo0rs o — 10%
14% 1% .
City trip I 0%
Outdoors Conference/ _ 8%
Convention
. 69
] Citv tri
= ity trip e o I 5%
- of ho Casino. s 40,
0,
6% - Special event = 222
Shopping 5%
. : . 3%
59 Other business trip Ski/Snowboarding .-1% °
(1]
@B Casino Cruise -202%
4% T_r —_ Theme park = ;:2
Special event J ey
0
3% Resort g 50,
30/ 0, 0, 0, 0, 0, 0, 0, () 0,
£ ° _ Business-Leisure 0% 5% 10% 15% 20% 25% 30% 35% 40%
\ Ski/Snowboarding
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Structure of the U.S. and Colorado Day Travel Market

Base: 2020 Day Person-Trips

2020 U.S. Day Trips 2020 Colorado Day Trips

Visitor Volumes

By Segment
B \Visiting friends/relatives  36% W Visiting friends/relatives  28%
B Marketable 54% m Marketable 63%
[ | Business 6% B Business 6%
u Business-leisure 3% B Business-leisure 3%
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Colorado's Day Trip Characteristics
Base: 2020 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Colorado 55%

California 7%

Denver, CO 40%
Texas 5%
Florida 3%
New York 2%

Colorado Springs-Pueblo, CO 12%

Season of Trip

Total Day Person-Trips Los Angeles, CA 4%

Jan - Mar Apr - Jun
22% 21%
Jul - Sep Oct - Dec 0% 10% 20% 30% 40% 50%
23% 34%
\ -
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Colorado's Day Trip Characteristics

Base: 2020 Day Person-Trips

Size of Travel Party Percent Who Traveled Alone

l Colorado M U.S. Norm

Colorado I, -
Just myself / traveled alone
® O ¢ ———

Total

0% 5% 10% 15% 20% 25% 30%
. 2.7
. n
0] 1 2 3 4

Composition of Immediate Travel Party
B Colorado M U.S. Norm

Spouse/partner | ¢
U.S. Norm Chilc(ren) | 7,

. I SO
Friend(s) . 60,

® O ( o Parent(s) [ 110
- 2 6 Other relative(s) -112%"/::/O
.
m Business associate(s) = 232
0 1 2 3 4

0% 10% 20% 30% 40% 50% 60% 70%

l Adults W Children

Average number of people

Average number of people
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Colorado: During Trip
Activity Groupings

Entertainment Activities

@
&

U.S. Norm: 45%

Outdoor Activities

-l 9%

U.S. Norm: 36%

Cultural Activities

P e N
TIT 23%

U.S. Norm: 17%

Business Activities

U.S. Norm: 10%

Sporting Activities

’\\"v(y‘ 14%

U.S. Norm: 8%

93 £ &

P3N

V- |

Base: 2020 Day Person-Trips

Activities and Experiences (Top 10)

Colorado U.S. Norm

Shopping 16% 20%
Hiking/backpacking 15% 7%
Sightseeing 15% 13%
Attending celebration 9% 9%
Landmark/historic site 9% 8%

National/state park 8% 6%

Nature tours/wildlife 8% 5%
viewing/birding

Business meeting 8% 6%

Museum 7% 5%

Camping 7% 3%




Colorado: During Trip

Base: 2020 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Colorado U.S. Norm Colorado U.S. Norm
[ 4
fm Outlet/mall shopping 42% 49% @ Unique/local food 33% 34%
By Big box stores (Walmart,
™0 32% 31% Street food/food trucks 19% 15%
@r’ﬂ Souvenir shopping 30% 20% Q‘Iﬁ Picnicking 17% 14%

TSy Boutque shopping 30% 21% Food delivery service

0, 0,
(UberEATS, DoorDash, etc.) 14% 12%

shopping

Antiquing 12% 12% Gastropubs 8% 5%

I
E Convenience/grocery 26% 28% 8 p  Finelupscale dining 12% 12%
oo ?-\‘E

Base: 2020 Day Person-Trips that included Shopping
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Demographic Profile of Day Colorado Visitors

Base: 2020 Day Person-Trips

Gender Age
BN 18-24 W 25-34 W 35-44 W 45-54 B55-64 W65+

Colorado e

Average Age

- J

U.S. Norm J——

Average Age

1% 19% 20% 18% 16% 16% 45.8
-

U.S. Norm
49%

U.S. Norm
51%

Marital Status

l Colorado M U.S. Norm

DR oed /i I oc-
1* e _SM
57%
PECOACI. 0 0 P
married
S & Divorced / widowed / _15%

i"* separated
I 7
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Demographic Profile of Day Colorado Visitors

Base: 2020 Day Person-Trips

Education Employment

B Colorado M U.S. Norm B Full time / self-employed B Parttime B Not employed / retired / other

Post-Graduat 22
Coll Graduat 40%
oo Crace ..
——— 20
ome coleg | .

High school or less/ _ 19%
Other NN 21%

Colorado U.S. Norm

0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
o0 41% 20% 15% 17% 7% lWhite IAfrican-American IOther
Colorado U.S. Norm 16%
75% 100% 100%
83% 81% 1%
50%
—
25% g
— — — — 50% 50%
o —_—r T T Y w—
’ < $49.9K $50 - $75 - $100 - $150K +
: $74.9K $99.9K $149.9K 13% 199
8% 10% <7 Colorado U.S. Norm
- m - m N
U.S. Norm [ 44% ][ 21% ][ 14% ][ 15% ][ 6% ]
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Demographic Profile of Day Colorado Visitors

Base: 2020 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

Children in Household

Colorado U.S. Norm
Il No children under 18 53% Hl No children under 18 56%

B Any13-17 22%

B Any6-12 27% I M Any 6-12 24%
. . B Any child under 6 19% . . . M Any child under 6 16%

M Any 13-17 21%
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for Colorado’s domestic tourism
business in 2020.

Base: 2020 Leisure (incl B/L) Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Colorado, the following sample was achieved in 2020:

R

Overnight Base Size Day Base Size

6,199 2,485

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Leisure (incl B/L) Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

l Colorado M U.S. Norm

W 35%
Mu i o i .
Vistting friendsfrefaives isiing frens) relative s S 47
_ (o]
o Outdoors pm 10%
Outdoors ﬂ 0
—_ 000
Touring B —10%
14% 0%
<=2 ’ ’ City trip I 7%
u Tourlng Conference/ y rp _ 7%
Convention
79% Special event =5$0%
= . . 0,
I=il City trip ® Ski/Snowboarding -0“’
oo\ B 1%
6% [ .l 3%
Casino pummmm
‘ I Special event 0% o
. . B 3%
4% Other business trip Resort w50
JE Ski/Snowboarding Cruise -2;,%
T M 2%
m 3% ,.r. — Theme park B 3%
Casino - B o 2
. (o]
5% Golf Trip g%
0,
6\'7’\6 3% Business-Leisure 0% 10% 20% 30% 40% 50%
2& Resort
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Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Leisure (incl B/L) Person-Trips

State Origin Of Trip DMA Origin Of Trip

Colorado 24%

Texas 8%

Florida 5%

N York 4% Los Angeles, CA 6%
ew Yor f

Colorado Springs-Pueblo, CO 4%

Past Visitation to Colorado

4 )
81% of overnight travelers to Colorado
are repeat visitors New York, NY

4%

0% 5% 10% 15% 209
o, ©of overnight travelers to Colorado
60% had visited before in the past 12
months Lengwoods




Sources of Leisure Travel

Base: Overnight Leisure (incl B/L) Person-Trips

Regional Sources of Business
- West**

80 1

60
70 8 70 R 71 § 71
67 63 | 1 67 o1 63 § 65 || 65 67 64 | oo
56
20
0 A
97 99 00 01 02 03 04 05 06 O7 08 09 10 11 12 13 14 15 16

Percent
D
(@]

59
18 19 20

Lengwoods

17
*Restated
**Mountain, West North Central and West South Central census divisions




Sources of Leisure Travel

Base: Overnight Leisure (incl B/L) Person-Trips

Regional Sources of Business

- Pacific

20 -
b=
(0]
©10 A
[0]
ol

15 16
14 14 14
13 13 f 13

10 10 §f 10 10 § 10
o-

97 99 00 01 02 03 04 05 06 O7 08 09 10 11 12 13 14 15 16 17* 18 19 20

*Restated

Lengwoods



Sources of Leisure Travel

Base: Overnight Leisure (incl B/L) Person-Trips

Regional Sources of Business
- Mid-West**

20 1

10

10 10 10
4 RS B8 B8 K
0_
'97 "99 00 01 ‘02 ‘03 ‘04 ‘05 '06 07 08 09 10 ‘11 12 13 14 15 16

Percent

7 18 19 20

Longwoods
. O AAAAAl ™ T™EEEESTYT B2

*Restated
**East North Central census division




Sources of Leisure Travel

Base: Overnight Leisure (incl B/L) Person-Trips

Regional Sources of Business

- South**
20 -
|5
©10 -
(O]
o
16
13 f 13
11
10 10 11 10 10 § 10 § 10 11 T
0 -
97 99 00 01 02 03 04 05 06 O7 08 09 10 11 12 13 14 15 16 17* 18 19 20

*Restated L@'ng WOOdS

**South Atlantic and East South Central census divisions




Sources of Leisure Travel

Base: Overnight Leisure (incl B/L) Person-Trips

Regional Sources of Business
- North-East**
20 -

10 A

7 7 7 7
5 5 5 5 5 4 5 5 5
97 99 00 01 02 03 04 05 09 10 11 12 13 14 16 16 18 19 20

Percent

0 -

‘06 07 ‘08

7
7+

*Restated
**New England and Middle Atlantic census divisions

Longwoods



Sources of Leisure Travel

Base: Overnight Leisure (incl B/L) Person-Trips

50 1

Percent of Overnight Leisure Trips Originating in Colorado
40 A
30 A

20 a0 | 424140
35 334
33
Y K Y A B 30|31 30| 29|30 30] .
; 2] L 121°° 24
10 8 BEE !
0 .

92 93 '94 95 96 97 98 99 00 ‘01 02 03 ‘04 05 ‘06 07 '08 09 10 11 12 13 14 "15 "16°17*°18 19 20

Percent

Longwoods




Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Leisure (incl B/L) Person-Trips

Total Nights Away on Trip Nights Spent in Colorado

l Colorado M U.S. Norm

, I 7
N, 22%

, I 2 nights

1 night 30%

24%

N
2
SN

23%

- P 3-4 nights

5-6 nights 1%

of each trip was
74% spent within the

7+ nights 199 destination
0% 5% 10% 15% 20% 25% 30% 0% 5% 10% 15% 20% 25% 30%  35%
Colorado U.S. Norm Average number Average last
of nights year
4.9 4.1 36 37
Average Nights Average Nights - )

Longwoods




Leisure Trip Characteristics

(e}

Base: Overnight Leisure (incl B/L) Person-Trips
Length of Trip
5756
4.9
4748 4546 46 47
4.1 41
3636 3636363737 37373838

54 59 5 1
4849
4.5
||‘||| | ||| | |

'05°06 °07°08°09°10°11°12°13°14°15°16 17 1819 20 '05°06°07°08°09°10°11°12°13°'14°15°16°17 1819 20

Average Number of Nights
IS

N
1

0 J
Colorado U.S. Norm

Lengwoods




Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Leisure (incl B/L) Person-Trips

Size of Travel Party Percent Who Traveled Alone

l Adults W Children l Colorado M U.S. Norm

Just myself / traveled alone
e ® o — @
Total

0% 5% 10% 15% 20% 25%
- 3.3
. | ]
0] 1 2 3 4 5

Composition of Immediate Travel Party
B Colorado M U.S. Norm

Spouse/partner | o 1o
. 0,
U.S. Norm Child(ren) _ ggoﬁ

. I 20
Friend(s) mmm— oo,

= porents) IR
- 3 0 Other relative(s) - 132;;;
u
Business associate(s) =33/:A’
¢} 1 2 3 4

0% 10% 20% 30% 40% 50% 60% 70%

Average number of people

Average number of people

Lengwoods




Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Leisure (incl B/L) Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm

l Colorado M U.S. Norm

e[

26%
Rental car a- 19% 13%
I 207

Online Taxi Service _ 16%

Online taxi service - 15% % D s
Camper. R 0

camperrrv (=9 5 o e

Plane | 115

. = 9 I 4
Taxi cab - 13% 8% Motorcycle B 14%
0
= 0 g [ 4
Train i 1% 8% Train s oo
sus N 3%
Motorcycle dwe - 1% 6% US I 0%
I s
Taxi Cab
. =] K % i Cab | 1%
Bicycle I 29
- I 52
Bicycle @. 9% o%
Ship/Boat = 10%
8%
o] K s
Ship / boat : . ° ’

Lengwoods
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Colorado: Pre-Trip

Base: 2020 Overnight Leisure (incl B/L) Person-Trips

Trip Planning Information Sources Length of Trip Planning

l Colorado M U.S. Norm
I 7%
A hotel or resort o
R — e 1 month or less 28% 33%

A e o Tl e O e N
0

I 2 months 17% 15%
I

» [ -
An airline/commercial carrier _ 9% 3.5 months 20% 16%

. _ [ 0%
Social Media
I e

I 10%
A travel agenycompany |
(o]

- [ (0% More than 1 year in
Destination Websites _ 6% advance 6% 4%

. EB
I 6o Did not plan anything

o in advance
A visitors™ bureau/government _9%
tourism office [N 4%

I -
Travel guide/other books _ 50,

0% 5% 10% 15% 20% Lengwoods

Colorado U.S. Norm

Online travel agencies

6-12 months 14% 12%

Auto club/AAA

15% 21%




Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Leisure (incl B/L) Person-Trips

Method of Booking Accommodations

l Colorado WM U.S. Norm

Colorado U.S. Norm
I -
bl —— — @&
ﬂﬁﬂ Hotel 36% 34%
| N -
Online ravel 2gecies i 15
] {ﬁ Home of friends / . .
Airline/commercial carrier 1% YD relatives 1% 2o
. 15%
14%
Sl 232 IS % 12%
14%
s m Bed & breakfast 13% 7%
Short term rental websites m 18%
Campground / RV
vistors bureaugovernment oursm ISR 1 $ Campg 120, oo
office 6%
I R
Travel/ski show or exhibition ented home / condo
1 A oeimon 10% &%
o . I 0
Destination websites _ 7% N
ﬁ Resort hotel 10% 1%
Voice activated search (e.g. Siri, I
Alexa) I 2%
0% 5% 10% 15% 20% 25% 30%
Lengwoods




Colorado: During Trip

Activity Groupings

Outdoor Activities Entertainment Activities

il 64% ﬁ 58%

U.S. Norm: 50% U.S. Norm: 54%

Cultural Activities

P e N
TIY 37%

U.S. Norm: 27%

Sporting Activities Business Activities

’\\"v(y‘ 24% ;&3 23%

U.S. Norm: 16% U.S. Norm: 14%

Base: 2020 Overnight Leisure (incl B/L) Person-Trips

Activities and Experiences (Top 10)

Colorado U.S. Norm

Shopping 21% 23%

Sightseeing 19% 17%

‘: (T

Hiking/backpacking 18% 9%

&

Attending celebration 16% 13%

95

Landmark/historic site 15% 1%

National/state park 14% 8%

Bar/nightclub 12% 1%

Nature tours/wildlife 12% 7%
viewing/birding

Local parks/playgrounds 12% 9%

X IS -

Museum 1% 9%




Colorado: During Trip

Base: 2020 Overnight Leisure (incl B/L) Person-Trips

Shopping Types on Trip Dining Types on Trip
Colorado U.S. Norm Colorado U.S. Norm
E Convenience/grocery :
oo shopping 51% 43% Unique/local food 1% 1%
/553 . .
oo . . Food delivery service
Fﬁ-‘,‘] Souvenir shopping 45% 37% (UberEATS, DoorDash, etc.) 24% 20%
Big box stores (Walmart, o o o o
Costco) 42% 36% Street food/food trucks 23% 19%
Outlet/mall shopping 41% 49% iyﬂ; °l Fine/upscale dining 22% 20%
.
Boutique shopping 31% 26% QMY Picnicking 20% 14%

Antiquing 18% 12% ﬁ% Gastropubs 12% 8%

Base: 2020 Overnight Person-Trips that included Shopping

Lengwoods




Colorado: During Trip

Base: 2020 Overnight Leisure (incl B/L) Person-Trips

% Very Satisfied with Trip

61%

Sightseeing/attractions

Safety/security 58%

58%

Quality of accommodations
71%
of overnight travelers were
very satisfied with their overall

N
()
I@\
trip experience @,A Cleanliness
%
o]
@
L=

Friendliness of people 57%

57%

Quality of food 56%

Music/nightlife/entertainment

49%

Value for money 48%

Public transportation 46%

0% 10% 20% 30% 40% 50% 60% 70%

L@'ngwoods
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Demographic Profile of Overnight Colorado Visitors

Gender

Base: 2020 Overnight Leisure (incl B/L) Person-Trips

Age

BN 18-24 W 25-34 W 35-44 W 45-54 B55-64 W65+

Colorado

U.S. Norm

14% 22%

U.S. Norm
49%

U.S. Norm
51%

e ® \arried / with
1* partner

] Single / never
? married

1

$ & Divorced / widowed /
i"* separated

Y
Average Age
19% 26% 21% 14% 1% 10% 39.9

~—_ @@ @@

)
Average Age

43.0
-

21% 17% 14% 12%

Marital Status

l Colorado M U.S. Norm

54%

@@ =

16%

I

Lengwoods



Demographic Profile of Overnight Colorado Visitors

Base: 2020 Overnight Leisure (incl B/L) Person-Trips

Education Employment
B Colorado M U.S. Norm B Full time / self-employed B Parttime B Not employed / retired / other
Colorado U.S. Norm
I 20%

iy

Coll Graduat I
oTege Hatla R 57%

S toce NN -0
ome CoTe9° I 21

High school or less/ NN >

Other [N 22%
0% 10% 20% 30% 40%
Household Income Race Hispanic Background
o 43% 19% 15% 16% 7% B White B African-American B Other
Colorado U.S. Norm
75% 100% 100% 22%
50% 73% o 14%
—
25% \\'/’
T = — — 50% 50%
» - s T EE -
° $50 - $75 - $100 -
<399K  g740k  s99.9k  stagek  V1SOKY 15% 18% 15% 13%
. . . . Colorado U.S. Norm
U.S. Norm [ 44% ] [ 20% ] [ 14% ] [ 15% ] [ 7% ] 0% 0%

Lengwoods




Demographic Profile of Overnight Colorado Visitors

Base: 2020 Overnight Leisure (incl B/L) Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

2000

Children in Household

Colorado U.S. Norm
Il No children under 18 48% Hl No children under 18 52%

Any 13-17 26%

N
B Any6-12 30% l M Any 6-12 27%
l . B Any child under 6 22% . . M Any child under 6 19%

M Any 13-17 23%

L@‘ngwoods
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Colorado's Day Trip Characteristics

Base: 2020 Day Leisure (incl B/L) Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

l Colorado M U.S. Norm

M 30%
Mu Visiti . . o
isiting friends/ relatives NP I 307
MR ey B
N %
o 5% UG N 13%
Wl Touring I 15
0
Outdoors e —10%
15% 0% I 0%
City trip o °
Outdoors Conference/ _ 8%
Convention
: I 6
I)il 10% ShopPiNg N 10%
= Ci .
= ity trip ® . [ 5%
- oMo Casino . 5o,
[
0,
6% - Special event = 222
Shopping 0%
. . . I 3
59 Other business trip Ski/Snowboarding g 1o, "
(1]
@B Casino Cruise -202%
4% ;i,Lri —_ Theme park = ;:2
Special event J oy
0
3% Resort g 50
£ 3% Business-Leisure 0% 5%  10%  15%  20%  25%  30%  35%  40%
\ Ski/Snowboarding
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Colorado's Day Trip Characteristics
Base: 2020 Day Leisure (incl B/L) Person-Trips

DMA Origin Of Trip

State Origin Of Trip D co
enver,

40%

Colorado 55%

California 8%

0
Texas 4% Colorado Springs-Pueblo, CO 12%
Florida 3%
Wyoming 2%
Los Angeles, CA 4%
0% 10% 20% 30% 40% 50%

Lengwoods




Colorado's Day Trip Characteristics

Base: 2020 Day Leisure (incl B/L) Person-Trips

Size of Travel Party Percent Who Traveled Alone

l Colorado M U.S. Norm

Just myself / traveled alone
® ® ¢ — B

Total

0% 5% 10% 15% 20% 25%
. 2.7
. n
0] 1 2 3 4

Composition of Immediate Travel Party
B Colorado M U.S. Norm

Spouse/partner |01 .
U.S. Norm Chilc(ren) | =7

. I 17
Friend(s) p— 1y,

Total Other relative(s) [N 155,
O 26 Pareni(s) [N 1100 "
| |
0,
E Business associate(s) |-10/?:/°
0] 1 2 3 4

0% 10% 20% 30% 40% 50% 60% 70%

l Adults B Children

Average number of people

Average number of people

Lengwoods




Colorado: During Trip

Activity Groupings

Outdoor Activities Entertainment Activities

ke 50% ﬁ 46%

U.S. Norm: 37% U.S. Norm: 47%

Cultural Activities

P e N
TIT 24%

U.S. Norm: 18%

Sporting Activities Business Activities

’\\"v(y‘ 15% ;&3 13%

U.S. Norm: 8% U.S. Norm: 8%

Base: 2020 Day Leisure (incl B/L) Person-Trips

Activities and Experiences (Top 10)

Colorado U.S. Norm

Shopping 17% 21%
Hiking/backpacking 16% 8%
Sightseeing 16% 14%
Landmark/historic site 9% 8%
Attending celebration 9% 9%

National/state park 9% 6%

Nature tours/wildlife 8% 6%
viewing/birding

Camping 7% 3%
Museum 7% 5%

Casino 7% 6%




Colorado: During Trip

Base: 2020 Day Leisure (incl B/L) Person-Trips

Shopping Types on Trip Dining Types on Trip
Colorado U.S. Norm Colorado U.S. Norm
[ 4
fm Outlet/mall shopping 42% 49% @ Unique/local food 33% 34%
By Big box stores (Walmart,
™0 31% 31% Street food/food trucks 18% 15%
@r’ﬂ Souvenir shopping 30% 20% Q‘Iﬁ Picnicking 17% 14%

TSy Boutque shopping 29% 21% Food delivery service

0, 0,
(UberEATS, DoorDash, etc.) 14% 12%

shopping

Antiquing 12% 12% Gastropubs 8% 5%

I
E Convenience/grocery 26% 28% 8 p  Finelupscale dining 13% 12%
oo ?-\‘E

Base: 2020 Day Person-Trips that included Shopping

Lengwoods




Demographic Profile of Day Colorado Visitors

Base: 2020 Day Leisure (incl B/L) Person-Trips

Gender Age
N 18-24 W 25-34 W 35-44 W 45-54 WB55-64 W65+
Colorado e
T,
14% 22% 20% 15% 13% 15% 43.2
-
U.S. Norm P
Average Age
1% 19% 19% 18% 16% 16% 45.8
-

U.S. Norm
50%

U.S. Norm

50%
-

e ® \arried / with 0

1* partner e, 57
_57%

R ol N -

married
S & Divorced / widowed / _15%
() BSEE —
17%

Marital Status

l Colorado M U.S. Norm

Lengwoods




Demographic Profile of Day Colorado Visitors

Base: 2020 Day Leisure (incl B/L) Person-Trips

Education Employment

B Colorado M U.S. Norm B Full time / self-employed B Parttime B Not employed / retired / other

Post-Graduat 22
Coll Graduat 40%
oo Crace ..
——— 20
ome coleg | .

High school or less/ _ 19%
Other NN 21%

Colorado U.S. Norm

0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
oo M% 19% 15% 17% 7% B White B African-American B Other
Colorado U.S. Norm 16%
75% 100% 100%
83% 81% .
. 11%
—
25% —
— ——— —— S, 50% 50%
- = T = = =
$50 - $75 - $100 -
<$499K  ¢740K $99.9K $149.0k 150K+ 13% 129,
8% 10% <7 Colorado U.S. Norm
- m - m N
U.S. Norm [ 44% ] [ 21% ] [ 14% ] [ 15% } [ 6% ]
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Demographic Profile of Day Colorado Visitors

Base: 2020 Day Leisure (incl B/L) Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

12%

Children in Household

Colorado U.S. Norm
Il No children under 18 53% Hl No children under 18 56%

Any 13-17 22%

N
B Any6-12 27% M Any 6-12 24%
. . B Any child under 6 19% . . . M Any child under 6 16%

M Any 13-17 21%

L@‘ngwoods
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Longwoods Travel USA®

Base: 2020 Overnight Touring Person-Trips

Introduction Methodology
* Longwoods International began tracking domestic American Each quarter, a random, projectable sample of adult members (18 years of
travelers in 1985, and has conducted large-scale syndicated visitor age and over) of a major U.S. consumer panel is invited to participate in
research quarterly since 1990. the Longwoods Travel USA® survey. Respondents are selected to be

representative of the U.S. adult population.
* It is currently the largest ongoing study conducted of American

travelers, providing our clients with more reliable data and greater

ability to home in on key market segments of interest. _ _ _ _
For Colorado’s Touring segment, the following sample was achieved in

- An overnight trip is any journey for business or pleasure, outside 2020:

your community and not part of your normal routine, where you

spent one more nights away from home. ‘++ +
* This report provides an overview for Colorado’s domestic tourism

business in 2020 for the Touring segment. Overnight Base Size
« The Touring segment is defined as having selected “touring 842

through a region to experience its scenic beauty, history and
culture” as the main purpose of trip.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods




Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Touring Person-Trips

State Origin Of Trip DMA Origin Of Trip

Colorado 22%

California 9% Denver, CO 17%
Texas 9%
Florida 8%
. Los Angeles, CA 6%
Georgia 4%

Colorado Springs-Pueblo, CO 4%

Past Visitation to Colorado

o, Of overnight travelers to Colorado
79% are repeat visitors Atlanta, GA 3%
o, Of overnight travelers to Colorado 0% 5% 10% 15% 20%
53% had visited before in the past 12
months
. ) Lengwoods




Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Touring Person-Trips

Total Nights Away on Trip Nights Spent in Colorado

l Colorado M U.S. Norm

, I o
e, 20

I - 2 ights
2 21%

1 night 29%

24%

N
N
>

25%

4 R - 34 nights

5-6 nights 12%

of each trip was
69% spent within the

7+ nights 10% destination
0% 5% 10% 15% 20% 25% 30% 0% 5% 10% 15% 20% 25% 30%  35%
Colorado U.S. Norm Average number Average last
4 8 4 0 of nights year

Average Nights Average Nights

Longwoods




Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Touring Person-Trips

Size of Travel Party Percent Who Traveled Alone

l Adults W Children l Colorado M U.S. Norm

Just myself / traveled alone
e ® o —
Total

0% 2.5% 5% 75% 10% 125% 15% 17.5% 20%
. 3.3
. n
0] 1 2 3 4

Composition of Immediate Travel Party
B Colorado M U.S. Norm

64%

Spouse/partner | ¢/,
. 0,

US. Norm Child(ren) | .

I 15%
O O ¢

Friend(s) [ 7%
] fotel Parent(s) [ bA%
; w w w 3 1 Other relative(s) -110/:::%
- Business associate(s) .-230/‘;@
0 : 5 . T

0% 10% 20% 30% 40% 50% 60% 70% 80%

Average number of people

Average number of people

Lengwoods




Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Touring Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm

l Colorado M U.S. Norm

Own car/truck 579

29%
Rental car a- 21% 16%
I 207

Online Taxi Service I 6
onine aviservce (G [N "7 e I 7
Camper, RV M 12%
Camper / RV ﬂ- 15% 10% I o
i Motorevele S 11%
' : ]
Taxi cab - 14% 9% Train - 14%
_ (o]
1% 7% Pl N 13
Motorcycle o 0 ° ane I 1%
. I s
Bus (il - 10% 8% Bicycle I s
oy I 2
_— o] B2 o 7t
., I >
o Taxi Cab S 1%
' 0.9 . 8% 7%
Bieyele Ship/Boat B -
8%
=] I —
Ship / boat :

Lengwoods
Question updated in 2020 S




Colorado: Pre-Trip

Base: 2020 Overnight Touring Person-Trips

Trip Planning Information Sources Length of Trip Planning

l Colorado M U.S. Norm

I
A hotel or resort : 0
— 21 1 month or less 29% 32%

| . I, 16
Online travel agencies
R, 16

I 2 months 19% 17%

. . [ s
Advice from relatives or friends _ 13% 3.5 months 20% 20%

A visitors® bureau/government I -0
tourism office [ %

auto clupans NN, 7
O SERY  o

- [ - More than 1 year in
0 0
An airline/commercial carrier _ 10% advance 5% 5%

I 22
N 2% Did not plan anything

in advance
| I 2o
Travel guide/other books
I o

Sl &
o

0% 5% 10% 15% 20% 25% Lengwoods

Colorado U.S. Norm

Destination Websites

6-12 months 16% 15%

Social Media
10% 12%




Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Touring Person-Trips

Method of Booking Accommodations

l Colorado WM U.S. Norm

Colorado U.S. Norm
N 9%
Hotel o e Ot | 0%
ﬂﬁﬂ Hotel 47% 46%
| I 7
Online el agencie | 22
. R - 222 TS ; g
Airline/commercial carrier _ 13% ’ 22% 1
(o]
16%
Auto club/AAA D 1% ﬂ:‘ Bed & breakfast 17% 1%
14%
° Campground / RV
$ oo pgrou 15% 6%
Travel/ski show or exhibition “ 13%
Visitors' bureau/government tourism — 12% m Country inn / lodge 12% 7%
office 8%
I 129%
Short term rental websites _ 12% Resort hotel 1% 12%
. I o
Destination websites _ o "
9% /\ Rented home / condo o o
.@. / apartment 1% 9%
Voice activated search (e.g. Siri, B
Alexa) I 2%
0% 5% 10% 15% 20% 25% 30% 35%
Lengwoods




Colorado: During Trip
Activity Groupings

Outdoor Activities Entertainment Activities

ik 0% ﬁ 64%

U.S. Norm: 65% U.S. Norm: 68%

Cultural Activities

P e N
TIY 48%

U.S. Norm: 48%

Sporting Activities Business Activities

’\\"v(y‘ 24% ;&3 23%

U.S. Norm: 18% U.S. Norm: 16%

Base: 2020 Overnight Touring Person-Trips

Activities and Experiences (Top 10)

Colorado U.S. Norm

Sightseeing 30% 33%
Landmark/historic site 27% 26%

National/state park 22% 18%

Nature tours/wildlife 220, 14%
viewing/birding

Hiking/backpacking 21% 15%
Shopping 20% 29%
Local parks/playgrounds 14% 13%
Museum 13% 16%

Business 1 2% 7%
convention/conference

Attending celebration 12% 9%




Colorado: During Trip

Base: 2020 Overnight Touring Person-Trips

Shopping Types on Trip Dining Types on Trip
Colorado U.S. Norm Colorado U.S. Norm

o) Souvenir shopping 59% 55% Unique/local food 49% 52%

Convenience/grocery o o Food delivery service o o
% shopping 59% 39% (UbereATS, DoorDash, etc.) 26% 19%

°
‘-m Outlet/mall shopping 34% 43% Street food/food trucks 26% 23%
LD Boutique shopping 32% 34% QMY Picnicking 25% 17%
O[] =

Big box stores (Walmart, 26% 27% o2&  Finelupscale dining 25% 25%

Costco) ia M

Antiquing 24% 18% ?:ILF Gastropubs 13% 12%

Base: 2020 Overnight Person-Trips that included Shopping

Lengwoods




Colorado: During Trip

74%

of overnight travelers were
very satisfied with their overall
trip experience

Question updated in 2020

W Gk 8 X

Base: 2020 Overnight Touring Person-Trips

% Very Satisfied with Trip

67%

Sightseeing/attractions

Safety/security 62%

61%

Cleanliness

Quality of accommodations 59%

Friendliness of people 59%

54%

Quality of food

Value for money

51%

Music/nightlife/entertainment 49%

Public transportation 46%

0% 10% 20% 30% 40% 50% 60% 70% 80Y%

Lengwoods




Demographic Profile of Overnight Colorado Visitors

Base: 2020 Overnight Touring Person-Trips

Gender Age
B 18-24 W 25-34 W 3544 W45-54 05564 W65+
Colorado e
Average Age
18% 30% 17% 14% 10% 12% 40.0
-
U.S. Norm S
Average Age
14% 23% 21% 17% 13% 13% 42.6
-
U.S. Norm U.S. Norm .
Marital Status
45% 55%
B Colorado M U.S. Norm

S = Married / with .

partner 62%

62%

®  Single / never 27%
married
26%
$ & Divorced / widowed /
1%
i"* separated -
I 2

Lengwoods




Demographic Profile of Overnight Colorado Visitors

Base: 2020 Overnight Touring Person-Trips

Education Employment

B Colorado M U.S. Norm B Full time / self-employed B Parttime B Not employed / retired / other

Post-Graduat 20%
Coll Graduat 2%
oo Crae .

—_— 20 [

ome colege | 1o

High school or less/ _ 18%
Other [N 1%

Colorado U.S. Norm

0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
Whit African-Ameri Oth
oo 39% 18% 16% 19% 8% B White B African-American W Other
Colorado U.S. Norm
75% 100% 100% 21%
0% 9% 76% 16%
\7’
25% \\-/’
v —— N——y 50% 50%
o _—r s T S -
$50 - $75 - $100 - % 17%
< $49.9K $150K + 16% % 14%
$74.9K $99.9K $149.9K . . 13./ . Colorado U.S. Norm
U.S. Norm [ 36% ] [ 21% ] [ 16% ] [ 19% ] [ 8% ] 0% 0%

Lengwoods




Demographic Profile of Overnight Colorado Visitors

Base: 2020 Overnight Touring Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

2000

Children in Household

Colorado U.S. Norm

Il No children under 18 45% Hl No children under 18 49%

Any 13-17 26% M Any 13-17 24%

[ |
B Any6-12 33% I B Any 6-12 29%
l . B Any child under 6 23% . . M Any child under 6 19%

L@‘ngwoods
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Longwoods Travel USA®

Base: 2020 Overnight Outdoors Person-Trips

Introduction Methodology
* Longwoods International began tracking domestic American Each quarter, a random, projectable sample of adult members (18 years of
travelers in 1985, and has conducted large-scale syndicated visitor age and over) of a major U.S. consumer panel is invited to participate in
research quarterly since 1990. the Longwoods Travel USA® survey. Respondents are selected to be

representative of the U.S. adult population.
* It is currently the largest ongoing study conducted of American

travelers, providing our clients with more reliable data and greater

ability to home in on key market segments of interest. _ _ _
For Colorado’s Outdoors segment, the following sample was achieved in

- An overnight trip is any journey for business or pleasure, outside 2020:
your community and not part of your normal routine, where you
spent one more nights away from home.

+t
+
* This report provides an overview for Colorado’s domestic tourism L

business in 2020 for the Outdoors segment.
Overnight Base Size

» The Outdoors segment is defined as having selected “outdoors 952
trip to enjoy activities such as camping, hunting, fishing, hiking,
and boating” as the main purpose of trip.

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods




Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Outdoors Person-Trips

State Origin Of Trip DMA Origin Of Trip

Colorado 34%

California 8%

Arizona 5%
. Colorado Springs-Pueblo, CO 5%
Florida 4% .

Los Angeles, CA . 5%

Past Visitation to Colorado

~ ™)
80% of overnight travelers to Colorado | .
are repeat visitors Phoenix, AZ A
0% 5% 10% 15% 20% 25% 30%
55% of ove_,-rr_ﬂght travelgrs to Colorado
had visited before in the past 12
! months | Lengwoods




Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Outdoors Person-Trips

Total Nights Away on Trip Nights Spent in Colorado

l Colorado M U.S. Norm

, I -
. 17%

, N 2 ights

1 night 23%

26%

26%

4 R - 34 nights

N
3
>

5-6 nights 10%

of each trip was
78% spent within the

7+ nights 13% destination
0% 5% 10% 15% 20% 25% 30% 35% 0% 5% 10% 15% 20% 25% 30%
Colorado U.S. Norm Average number Average last
of nights year
4.9 3.8
Average Nights Average Nights 3.8 3.5

Lengwoods




Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Outdoors Person-Trips

Size of Travel Party

l Adults W Children

Colorado

n
u
5 6
|
|
0 1 2 3 4 5 6

Average number of people

Total

3.2

Total

3.5

Percent Who Traveled Alone

l Colorado M U.S. Norm

Just myself / traveled alone

0% 2.5% 5% 7.5% 10% 12.5% 15% 17....

Composition of Immediate Travel Party
B Colorado M U.S. Norm

Spouse/partner [ 21y .
Child(ren) | Lty <0

. _ 0,
Friend(s) p— 200

Parent(s) [N 145,

Other relative(s) 100/%’3%

0,
Business associate(s) = 302

0% 10% 20% 30% 40% 50% 60% 70%

Lengwoods



Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Outdoors Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm

l Colorado M U.S. Norm

Own car/truck 63%

17%
Rental car a- 19% 13%
I 9%

Comper RV | 17
Camper / RV - 17% 17% 0
Online Taxi Service __13%
Online taxi service - 14% 10% Motoreycle I
I 11%
Motorcycle éwe - 1% 8% Plane 111;/o
3 I 1%
Taxi cab = - 10% 9% Tralin | o0,
sy M 1%
Bus e - 10% 8% us I 0%
n Bicycle NN 1%
S 0,
Bicycle N . 9% 7% B 0%
Taxi Cap N 1%
Train . 9% 8% I oo
Ship/Boat I o
I o
2] B
Ship / boat ' l ° o

Lengwoods
Question updated in 2020 S




Colorado: Pre-Trip

Base: 2020 Overnight Outdoors Person-Trips

Trip Planning Information Sources Length of Trip Planning

l Colorado M U.S. Norm

I 5%
Advice from relatives or friends o ’
R — s 1 month o less 28% 33%

o I, 1
Destination Websites
I 1%

I 2 months 19% 16%

. . I 2
Online travel agencies _ 9% 3.5 months 21% 19%

A visitors® bureau/government I -
tourism office | 7%

social Modia NN >
e

Magazine articles/advertising in I More than 1 year in

magazines [N 5 advance

I,
_ 8% Did not plan anything

in advance
| I, -
Travel guide/other books
I 7

Newspaper articles/advertising in gz

newspapers 4%
0% 5% 10% 15% 20% Lengwoods

Colorado U.S. Norm

A hotel or resort

6-12 months 15% 13%

5% 4%

Short term rental websites

12% 15%




Colorado’'s Overnight Trip Characteristics

Base: 2020 Overnight Outdoors Person-Trips

Method of Booking Accommodations

l Colorado WM U.S. Norm

Colorado U.S. Norm
Hotel or resort _ 2%
T — 0% “
FC):ez:lrrl?pground / RV 27% 28%
- g
R Jm °
: - b= Hﬁﬂ Hotel 26% 26%
Online trav el agencies N 7%
13%
Auto club/AAA _ 10% H Motel 15% 11%
Travel/ski show or exhibition “ 19% Rented cott /
/ﬁ‘ C:t:‘me cottage 13% 10%
Airline/commercial carrier n 19%
Visitors' bureau/government tourism _ 12% m Country inn /lodge 12% 6%
office 10%
Destinati bsi 12
et i N 1 B, Bod & breakist 2% %
I 10%
Travel agentcompan N o :
9% /\ Rented home / condo 1% 8%
/ apartment ° °
Voice activated search (e.g. Siri, I -9 °
Alexa) M 2%
0% 5% 10% 15% 20% 25%
L@'ngwqus




Colorado: During Trip
Activity Groupings

Outdoor Activities Entertainment Activities

k.. 86% ﬁ 5%

U.S. Norm: 83% U.S. Norm: 47%

Cultural Activities

P e N
TET 38%

U.S. Norm: 29%

Sporting Activities Business Activities

’\\'v(y‘ 20% ;&: 19%

U.S. Norm: 17% U.S. Norm: 14%

Base: 2020 Overnight Outdoors Person-Trips

Activities and Experiences (Top 10)

Colorado U.S. Norm

Hiking/backpacking 40% 26%

Camping 24% 25%

Sightseeing 23% 18%

National/state park 21% 17%

Shopping 19% 16%

Landmark/historic site 19% 13%

Nature tours/wildlife 18% 14%
viewing/birding

Fishing 17% 21%

Local parks/playgrounds 14% 1%

Swimming 13% 18%




Colorado: During Trip

Base: 2020 Overnight Outdoors Person-Trips

Shopping Types on Trip Dining Types on Trip

Colorado U.S. Norm Colorado U.S. Norm

E Convenience/grocery 64% 48% Unique/local food 43% 37%

[ Xe) shopping

(3 AR
Fﬁ-‘,‘] Souvenir shopping 64% 45% —— Picnicking 28% 31%
—_— f - g

[ g'gsfcog‘) stores (Walmart, 39% 33% 8 “E» Fine/upscale dining 20% 14%

Street food/food trucks 20% 17%

!@!.!I.I! Boutique shopping 38% 29%

o
. Food delivery service
0, 0, 0, 0,
‘.ﬁ Outlet/mall shopping 28% 38% (UbSrEATS, DoorDash, tc.) 19% 15%
Antiquing 18% 17% Gastropubs 13% 9%
Base: 2020 Overnight Person-Trips that included Shopping
Lengwoods




Colorado: During Trip

Base: 2020 Overnight Outdoors Person-Trips

% Very Satisfied with Trip

66%

Sightseeing/attractions

Safety/security 62%

58%

Friendliness of people

73%
of overnight travelers were

very satisfied with their overall
trip experience

Cleanliness 57%

53%

Quality of food

Quality of accommodations 529%

Value for money

51%

Music/nightlife/entertainment 43%

Public transportation 42%

0% 10% 20% 30% 40% 50% 60% 70%

L@'ngwoods
Question updated in 2020 '




Demographic Profile of Overnight Colorado Visitors

Base: 2020 Overnight Outdoors Person-Trips

Gender

Age

BN 18-24 W 25-34 W 35-44 W 45-54 B55-64 W65+

Colorado

U.S. Norm

15% 24%

U.S. Norm U.S. Norm

48% '1 I 52%

S © Married / with
1* partner
] Single / never

? married

$ & Divorced / widowed /
i"* separated

Y
Average Age
21% 25% 19% 15% 12% 8% 39.2

~—_ @@ @@

)
Average Age

41.5
-

22% 16% 13% 10%

Marital Status

l Colorado M U.S. Norm

13%

I <

Lengwoods



Demographic Profile of Overnight Colorado Visitors

Base: 2020 Overnight Outdoors Person-Trips

Education Employment
B Colorado M U.S. Norm B Full time / self-employed B Parttime B Not employed / retired / other
I solorade S Norm
Ratdeaad =
Colleae Graduate NN o
oTege Bradlale I o
S toce NN o
ome college | -0
High school or less/ _ 18%
Other [N 227
0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
100% g0, 18% 19% 15% 10% H White B African-American W Other
. Colorado U.S. Norm
75% 100% 100% 22%
50% 7% 78% 15%
—
25% g
—— — — — 50% 50%
L = = = = ===
$50 - $75 - $100 - o 15% o 14%
< $49.9K $74.9K $99.9K $149.0k  $150K+ 13% 15% 12% 14% Colorado U.S. Norm
U.S. Norm [ 40% ] [ 20% ] [ 16% ] [ 17% ] [ 7% ]

Lengwoods




Demographic Profile of Overnight Colorado Visitors

Base: 2020 Overnight Outdoors Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

o

Children in Household

Colorado U.S. Norm

Il No children under 18 51% Hl No children under 18 48%

Any 13-17 27% M Any 13-17 24%

[ |
B Any6-12 27% I M Any 6-12 30%
. B Any child under 6 18% . . M Any child under 6 20%

L@‘ngwoods
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Longwoods Travel USA®

Base: 2020 Overnight Ski/Snowboarding Person-Trips*

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

* This report provides an overview for Colorado’s domestic tourism
business in 2020 for the Ski/Snowboarding segment.

» The Ski/Snowboarding segment is defined as having selected
ski/snowboarding as the main purpose of trip.

*Caution low sample

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Colorado’s Ski/Snowboarding segment, the following sample was

achieved in 2020:
C

Overnight Base Size

244

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Colorado’'s Overnight Trip Characteristics Base: 2020 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

State Origin Of Trip DMA Origin Of Trip

Colorado 20%

Denver, CO 19%
Texas 9%
California 6%
Los Angeles, CA 5%
Florida 5%
Oklahoma 4% New York, NY - 5%

Dallas-Ft. Worth, TX 4%

Past Visitation to Colorado
- 2 Atlanta, GA

4%

of overnight travelers to Colorado

X

)
80% are repeat visitors
Oklahoma City, OK
0% 5% 10% 15% 209
o, of overnight travelers to Colorado
57% had visited before in the past 12
months Lengwoods

. J/




Colorado’'s Overnight Trip Characteristics Base: 2020 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Total Nights Away on Trip Nights Spent in Colorado

l Colorado M U.S. Norm

9%

1 night

2 nights 21%
3-4 nights 32%
5-6 nights 21%
of each trip was
82% spent within the
R s 7+ nights 18% destination
I
5%
0% 5% 10% 15% 20% 25% 30% 35% 0% 5% 10% 15% 20% 25% 30%  35%
Colorado U.S. Norm Average number Average last
of nights year
5.6 4.6
. . 4.6 4.0
Average Nights Average Nights

Longwoods




Colorado's Overnight Trip Characteristics Base: 2020 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Size of Travel Party Percent Who Traveled Alone

l Adults W Children l Colorado M U.S. Norm

Colorado

Just myself / traveled alone

® 6 0 ¢ ————
Total

0% 5% 10% 15% 20%
. 3.7
. | ]
0] 1 2 3 4 5

Composition of Immediate Travel Party
B Colorado M U.S. Norm

Spouse/partner | 0
US. Norm Friend(s) [ 22

®o o o ‘ (o) e 7%

. 18%
w Total Parent(s) (oL, ),
3 4

Average number of people

4.5 otver eatvers) I 1
| |

0,
Business associate(s) hﬁ 6%

L

Average number of people

. . 0% 10% 20% 30% 40% 50%

Lengwoods




Colorado’'s Overnight Trip Characteristics Base: 2020 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm

l Colorado M U.S. Norm
O e 45

32%
e 3
I 69

Camper RV N 2%

camper/rv () N . I

SUS R 21

onine taviservice (o) [N+ 1o% .. I .
" QN
- 3] ) s R 5.
Tar o2 Gl T onine Tax Senvios |
(0]
I o
0 |
Bus - 10% o T G N 7%
I o
9% 18% Motorcycle ) o
Train S b I o7
. [
Motorcycle dwo - 8% 16% 19%
. 7%
o By | ——
Q % 14% ’
s I

Ship/Boat 15%

=] B
Ship / boat ' - ° °

Question updated in 2020
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Colorado: Pre-Trip Base: 2020 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Trip Planning Information Sources Length of Trip Planning

B Colorado M U.S. Norm
Aot o resort | %
16% 1 month or less 24% 24%
Ao o e o <
I 2 months 19% 19%
=
. vebeie. N
dhdilda i 3-5 months 26% 24%
Online travel agencies
[

Avisitors™ bureau/government [N -
tourism office | NN s

N 22020 0 0 0 [ More than 1 year i
e [t¥ advance o o

I 0%
_ 9% Did not plan anything

Colorado U.S. Norm

An airline/commercial carrier

6-12 months 19% 18%

Destination Websites

(V) V)
in advance 9% 1%
K
Auto club/AAA
I 7
Magazine articles/advertising in I -
magazines [ 7%
0% 5% 10% 15% 20% Lengwoods




Colorado's Overnight Trip Characteristics Base: 2020 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Method of Booking Accommodations
l Colorado M U.S. Norm
Colorado U.S. Norm
Airline/commercial carricr NN, 2%
— e ﬂﬁﬂ Hotel 27% 25%
I 20
Hotel o res ot 20‘;0
’ Rented home / condo 0 0
I A /evarmen o b
T e T 15°%
(0]
. [, 15%
Online travel agencies H Motel 13% 1%
T 22%
1% /&k apartment / cabin / 13% 11%
89 g second home
1%
2o ﬁ Resort hotel 12% 1%
Travel/ski show or exhibition -0 8%
o o Campground / RV
Destination websites | 1% b o o
Visitors' bureau/government tourism | EZ .
fice I 0% Flore offriends B o
© relatives ° 0
Voice activated search (e.g. Siri, | REZ aa
Alexa) _ 3%
0% 5% 10% 15% 20% 25%
Lengwoods




COIOradO: During Tl'ip Base: 2020 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample
Activity Groupings Activities and Experiences (Top 10)
Colorado U.S. Norm
Outdoor Activities Entertainment Activities Skiing/snowboarding 64% 42%

@
/4-.%\ 88% ﬁ 47% Bar/nightclub 15% 13%

U.S. Norm: 81% U.S. Norm: 55%
Shopping 14% 16%

Sightseeing 1% 13%

Cultural Activities

. N - _

TEY 26% Snowmobiling

U.S. Norm: 38% . Hiking/backpacking 8% 8%

) e . Lo Attending celebration 8% 13%
Sporting Activities Business Activities

’\‘( ‘ Y o Y Business 80/ 12(y
vy 1 8% & 1 50/0 convention/conference o b
U.S. Norm: 30% U.S. Norm: 26% Museum 8% 8%

Attended/participated in a 8% 11%
sports event for teenagers




Colorado: During Trlp Base: 2020 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Shopping Types on Trip Dining Types on Trip
Colorado U.S. Norm Colorado U.S. Norm
0N
‘r’(r'ﬂ Souvenir shopping 44% 38% Unique/local food 54% 38%
Convenience/grocery o N2 . -
5o shopping 41% 39% g-?n \'E Fine/upscale dining 24% 22%

g D9 box stores (Walmart, 36% 25% Street food/food trucks 14% 18%
I I Costco)

(1] _ :
(1] (V] (V] 0
m Boutique shopping 28% 29Y% Gastropubs 13% 14%

: Food delivery service
i 0, 0, 0, 0,
‘.ﬁ Outlet/mall shopping 28% 33% (UbSrEATS, DoorDash, tc.) 13% 19%
Antiquing 12% 16% Picnicking 10% 12%
Base: 2020 Overnight Person-Trips that included Shopping
Lengwoods




Colorado: During Trlp Base: 2020 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

% Very Satisfied with Trip

67%

(Po Safety/security
m Sightseeing/attractions

76% <§A Cleanliness

of overnight travelers were
very satisfied with their overall

trip experience % Quality of food

66%

63%

62%

55%

Quality of accommodations

53%

,s\ Friendliness of people

Public transportation

3
EW
(@. Value for money
o

50%

42%

Music/nightlife/entertainment
41%

0% 10% 20% 30% 40% 50% 60% 70% 80%

L@'ngwoods
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Demographic Profile of Overnight Colorado Visitors Base: 2020 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Gender Age
BN 18-24 W 25-34 W 35-44 W 45-54 B55-64 W65+

Colorado e

Average Age

- J

U.S. Norm J——

Average Age

28% 26% 18% 13% 7% | 8% 36.3
-

U.S. Norm
41%

U.S. Norm
59%

Marital Status

l Colorado M U.S. Norm

ﬂ‘ pariner — .
49%
& Single /never I -
? marmed -
38%

$ & Divorced / widowed /
i"* separated

1%
13%

Lengwoods




Demographic Profile of Overnight Colorado Visitors Base: 2020 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Education Employment

B Colorado M U.S. Norm B Full time / self-employed B Parttime B Not employed / retired / other

Post-Graduat 25%
Coll Graduat e
oo Crace S
o cotoc, R -
ome collge | 15%

High school or less/ _ 12%
Other NN 229

Colorado U.S. Norm

0% 10% 20% 30% 40% 50%
Household Income Race Hispanic Background
100% 440, 20% 14% 23% 9% H White B African-American W Other
. Colorado U.S. Norm
75% 100% 100% 29%
50% 73%
18%
62%
N—
25% N— —
v [ N—
N—— N N—— 0 0
— — — — 50% 50%
- - s T = =
169, 22% 22%
$50 - $75 - $100 - 15% 16%
< $49.9K $74.9K $99.9K $1a9.0k 150K+ . . l l Colorado U.S. Norm

0% 0%

U.S. Norm [ 38% ][ 20% ][ 12% ][ 19% ][ 1% ]

Lengwoods




Demographic Profile of Overnight Colorado Visitors Base: 2020 Overnight Ski/Snowboarding Person-Trips*

*Caution low sample

Household Size

1 member 2 members 3 members 4 members 5+ members

20

Children in Household

Colorado U.S. Norm

Hl No children under 18 51% Hl No children under 18 42%

B Any13-17 26% M Any 13-17 32%

B Any6-12 23% I I M Any 6-12 35%
l . . B Any child under 6 20% l M Any child under 6 27%

L@‘ngwoods
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